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The needs of today’s cleaning indus-
try are wide and varied, and this year’s
ISSA/INTERCLEAN® North America
has been specially designed to help busi-
ness leaders meet those needs—offering
access to the most valuable contacts
available to help businesses succeed,
including many top executives and tech-
nical experts not normally seen in the
field. The event will bring together more
than 650 exhibitors, virtually countless
networking opportunities, and more than
a little fun to the show floor at
McCormick Place South, Chicago, IL,
USA, October 6-9.

In addition, ISSA has scheduled
another powerful educational confer-
ence, featuring sessions in economic fore-
casting, leadership in tough times, sales
savvy, infection control, diversification,
doing more with less, and, of course, green
cleaning.

Bright Ideas Shine at ISSA/INTERCLEAN
NEW Green Connections Center
The latest proof of ISSA’s desire to

keep its members informed and on top of
customer hot buttons can be seen in a
brand-new educational attraction located
right in the middle of this year’s exhibit

hall: the Green Connections Center.
Here, you’ll witness the association’s

Continued on page 37

Continued on page 35

Continued on page 31

commitment to bringing together sci-
ence, cleaning, and the impact of clean-
ing on occupant health, manifested in
round-the-clock live demos in a fully
functional mock restroom. There’ll be a
mock classroom here as well, to help
showcase ISSA’s latest initiative to
research a clean standard for K-12
schools.

The Green Connections Center will
also contain a Green Product Showcase,
an easy-to-take-in display of the very lat-
est cleaning-industry innovations. 

There will also be a Resource
Library in the center, offering case stud-
ies, white papers, and research results
from players across the industry that you
can take back to the office for your team
to review.

Plus, the center will feature informa-
tion on the new ISSA Green Cleaning
University (GCU), a sales-education pro-
gram designed to help sales professionals
gather the necessary skills to assess a

According to a recent conference of
health experts in Chicago, a big concern
about the H1N1 influenza, also referred
to as swine flu, is that it is “unstable.”
This is because the experts say they are
unsure of the disease’s direction and what
age groups will be most impacted.

Currently, H1N1 has not been as
severe as predicted.  However, it is
inflicting younger people much more
than other segments of the population,
which is a bit surprising.  “This may be
because people over 50 may have some
natural immunity to the virus,” said Dr.

H1N1 Viewed as
Unstable… a Key

Cause for Concern —
Workplace Advisory

customer’s operation and provide the right
environmentally preferable solutions.
Those who pass GCU’s exams receive the
designation of ISSA Green Cleaning
Professional.

Bright Ideas
It takes just one good idea to change

your business, which is why “Bright
Ideas” is the theme
of this year’s show.
The keynote speak-
er, Donny Deutsch,
has made a living
out of finding the
absolute best ideas
to help businesses,
and he’ll share these
ideas on October 8,
at 8:30 a.m. In addi-
tion to helping a

number of Fortune 500 companies launch
groundbreaking campaigns, this leg-
endary ad man has interviewed the top

Donny Deutsch

Continued on page 38

More companies now than ever are
using the terms "sustainable" or "green"
to describe their products or their compa-
ny-wide practices. In 2007 and again in
2009, TerraChoice Environmental
Marketing undertook a study to better
understand this increase in "green"

claims. What TerraChoice found was this:
the total number of "green" products more
than doubled between 2007 and 2009 and
over 98 per cent of the 2,219 products sur-
veyed in North America were making
false or misleading environmental claims.
In other words, they were greenwashing. 

At Kruger, we understand that the
"green" landscape is difficult to navigate
and we want to help. We encourage you to
learn about our journey toward sustain-
ability and how Kruger is legitimately
environmental by choice.

For nearly 100 years we have consis-
tently shown our commitment to the envi-
ronment. Some call it our culture of car-
ing, others call it good business sense. 

Our first reforestation program dates
back to 1948. As managers of forest lands
in Newfoundland, Quebec, Ontario and
British Columbia, Kruger employees help
protect and promote resources and biodi-
versity while contributing to the growth of
communities connected to these forest
lands. 

We also take our recycling programs
seriously. We look for ways to reduce
excess weight and waste and encourage
suppliers to do the same. We reuse water
taken from supply sources. We recover
fiber and we recapture energy inherent in
effluent for reuse in papermaking. We
broke ground with our production of 100
per cent recycled linerboard in the 1960s.
Kruger is proud to be the leading recycler
in the North American sanitary tissue
industry.

Environmental innovations have also
been good for business. When we began
using cottonwood trees  in our British
Columbia operations instead of harvest-
ing softwood fiber from more commercial
lumber sources, we reduced costs.
Reduced packaging and increasing pack
sizes have also resulted in a cost benefit to
the end-use customer.

Today, many of our products contain

Kruger Products: Rooted in Sustainability 
Environmental innovations have been good for business

Genesis Dispensers

“ISSA supports comprehensive,
market-based health-care-reform legisla-
tion that controls costs, expands coverage
and access to health care, and improves
the quality of care,” said ISSA Director of
Legislative Affairs Bill Balek in a formal
statement delivered to all members of the
U.S. Senate and House of Representatives
on September 1.

ISSA’s statement was timed to hit the
desks of members of Congress just as
they return to Capitol Hill after Labor
Day to resume the vigorous debate over
health-care reform. In communicating
with the federal legislators, ISSA
expressed its concern with the health-
care-reform measures now making their
way through the legislative process.
Specifically, ISSA objected to the highly
controversial government-run health plan
because it will unfairly compete with pri-
vate plans, driving many if not all such
plans out of the marketplace. This sce-
nario can only lead to reduced or nonex-
istent consumer choice in health care,
forcing millions of Americans to lose the
coverage they now have and leading to
the demise of private health-insurance
plans.

ISSA also opposed any new or
increased taxes on business, or any new
taxes on employer-paid health care to pay
for what is estimated to be a US$1 tril-
lion-plus price tag for reform. ISSA

ISSA Speaks Out
on Health-Care

Reform
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WITH ENVIRO-SOLUTIONS, 
YOU’LL HAVE THEM.

Grow Your Sales, Market Share 
and Customer Satisfaction
Greater quantity and quality of resources to help better develop your team.

Products That Work
Proven to work as well as - or better than - traditional products.

Offer One Stop Shopping
Our full complete program features 70+ Green products and over 300+ SKU’s,
12 certified by Green Seal™ and 40 certified by EcoLogo. The broadest line on 
the market.

Put Experts On Your Side
For nearly 15 years, we’ve been exclusively all about Green. Our specialization
provides you with a proven competitive advantage.

Solid Track Record/References
Quality products, competitive prices and significant added value have built 
a strong, loyal roster of long-term customers and distributors.

Your Customers Now Demand
Safer, Greener Cleaners.

Visit our highly informative and user friendly website:

www.enviro-solution.com
AND see the “Best In Class” for yourself.

ISSA to Acknowledge Industry Achievers at
ISSA/INTERCLEAN North America 2009

ISSA, the worldwide cleaning-indus-
try association, will honor achievers in
the professional cleaning industry during
ISSA/INTERCLEAN® North America,
at McCormick Place South, Chicago, IL.

The Star 40 Awards will be present-
ed at the recipients’ booths during the
week of the show. The Jack D. Ramaley
Industry Distinguished Service Award
and the Manufacturer Representatives'
Distinguished Service Award will be pre-
sented at the ISSA General Meeting
(open to all ISSA members) on Friday,
October 9, 8:00 a.m.-9:00 a.m. The YES
Industry Special Achievement Award will
be presented at the YES Networking
Reception on Thursday, October 8, 5:00
p.m.-7:00 p.m., at the Hyatt Regency
Chicago.

In addition, the Best Customer
Service Awards program will continue
this year but with a twist: ISSA/INTER-
CLEAN North America attendees will
have the full three days of the Chicago
tradeshow to visit with exhibitors; after-
wards, attendees can submit their picks
for the three exhibitors who they feel pro-
vided the best customer service.

The popular ISSA Innovation
Awards program is being redesigned for
an online format to debut in 2010, but
this year’s all new, centrally located
Green Connections Center, Booth 2446,
will feature some of the most innovative

environmentally friendly products on the
market today in its Green Products
Showcase.

Awards & Recipients
The Star 40 Awards recognize mem-

ber companies that have participated as
exhibitors in the annual ISSA/INTER-
CLEAN North America show for at least
40 years. This year’s award recipients are
Theochem Laboratories, Inc., Tampa,
FL, Booth 4212; Quest Chemical
Corp., Houston, TX, Booth 2463; and
Impact Products, LLC, Toledo, OH,
Booth 1218.

The Best Customer Service
Awards acknowledge exhibitors that dis-
play outstanding customer service to
attendees visiting their booths during
tradeshow-floor hours. Three winners
will be selected for booths 400 square
feet or more, and three will be chosen for
booths 300 square feet or less.

The Jack D. Ramaley Industry
Distinguished Service Award honors a
person who has demonstrated leadership,
professionalism, and exceptional service
through his or her innovation, elevation
of industry standards, and promotion of
the association’s growth and develop-
ment. This year’s award recipient is
Mattie Chinks, Avmor Ltd., Laval, QC,
Canada.

From the beginning of his profes-
sional career, Mattie Chinks has worked

as a member of the family owned mainte-
nance and cleaning products manufactur-
er Avmor Ltd. Since 1996, he has been
company president, overseeing overall
growth and expanding Avmor to an inter-
national level. He has past experience in
distribution and is a hands-on company
leader, researching and developing new
products, fostering supplier and customer
relationships, and building a strong future
for Avmor. Chinks is also an active mem-
ber of ISSA and a familiar face within the
association, having been a district director
for Canada (1997-99), vice president
(2004), president (2005), and internation-
al director (2006). In addition, he is a
2002 recipient of the Membership
Development Award and was instrumen-
tal during his tenure on the ISSA board in
opening association membership to the
facility service provider.

The Manufacturer Representatives’
Distinguished Service Award recognizes
a person within the industry who has had
a positive impact on the industry and the
association, and who has been supportive
of manufacturer representatives. This
award is presented on behalf of all inde-
pendent manufacturer representatives.
This year’s award recipient is Don Lees,
Big D Industries, Inc., Oklahoma City,
OK.

President of odor-control-product
manufacturer Big D Industries, Inc. since
1984, Don Lees is a former practicing
attorney who has been closely involved
with ISSA for many years. He has been a

district director (1993-96), board repre-
sentative to the exhibitors committee
(1995), chairman of the convention com-
mittee (1996), vice president/president-
elect (1998), president (1999), and inter-
national director/immediate past presi-
dent (2000). He has also served on the
ISSA Foundation Board (2004-09), and in
2002, he received the Jack D. Ramaley
Industry Distinguished Service Award. In
addition, Lees has served in leadership
positions for the Southwest Paper &
Sanitary Supply Association and the
Manufacturers’ Association of Sanitary
Supplies. At a time when some other
companies are looking for ways to reduce
commissions or find other means to
advantage themselves over their reps, Big
D, under Lees’ stewardship, has been
steadfast in support of its reps.

The YES Industry Special
Achievement Award honors an individ-
ual or company from our industry who
has made substantial contributions to the
advancement of the cleaning industry and
our association and who has demonstrat-
ed strong support of YES. This year’s
award recipient is W. Grant Watkinson,
Coastwide Laboratories, Inc.,
Wilsonville, OR.

W. Grant Watkinson is president of
Coastwide Laboratories, Inc. (part of the
Staples, Inc. family). For ISSA, he has
been a district director (1991-92), vice
president/president-elect (1997), presi-
dent (1998), and international
director/immediate past president (1999).
He has also served on the ISSA
Foundation Board (2003-06)—including
as chairman in 2005—and he received the
Jack D. Ramaley Industry Distinguished
Service Award in 2001. Watkinson, who
served on the first YES coordinators com-
mittee when it was formed in 1982, has
shown strong support of YES over the
years, sponsoring its networking recep-
tion and scholarship fund as well as
encouraging his own employees to partic-
ipate in YES. 

Enviro-Solutions, a leading manu-
facturer of Green cleaning chemicals and
products, has retained two new U.S. dis-
tributors. These new partners will repre-
sent the company in the Midwest and the
mountain states respectively. The new
distributors are:

Metro Professional Products, 
Chicago, Illinois

Green Sol, Denver, Colorado
"We are very pleased to have distrib-

utors add our product line during these
tough economic times," says Mike
Sawchuk, Vice President and General
Manager for Enviro-Solutions. "It's a vote
of confidence in our products, in the
quantity and quality of our product line,
and that we can assist them growing
incremental sales and market share." 

Enviro-Solutions, with offices in
both the U.S. and Canada, has been man-
ufacturing only environmentally prefer-
able cleaning chemicals for more than 15
years, making it an industry pioneer when
it comes to manufacturing Green clean-
ing products. 

Enviro-Solutions
Adds Two New

Distributors



nice curves!
Introducing the Genesis™ line of dispensers for our Ultimate Washroom® suite 

of products. Stylish Design, Quality and Cost Effectiveness are the hallmarks 

of the Ultimate Washroom. Check out our Curves at booth 819.

Genesis™ collection featuring Titan™2 towel dispensers, 
Mini-Max®2 and Micro-Max®2 bathroom tissue dispensers, 
and HandsFresh® foam soap dispenser.
Also available in white.

www.krugerproducts.com/afh

© 2009, ® Registered and ™ Trademark of Kruger Products.
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THE UNITED GROUP, Monroe, La.,
is hosting Booth #3643 at ISSA/INTER-
CLEAN®. Visitors at TUG's booth will
learn about the MMOR program:
Maximized Member OutReach.

To communicate with member stock-
holders one-on-one and in real time, TUG
staff is utilizing cutting-edge web-based
video-conferencing software.  Member

stockholders learn about program updates
and preferred-supplier product promo-
tions as they occur.

Learn MMOR about THE UNITED GROUP at Booth 3643
Via web-based technology, member

stockholders meet multiple times a year
with an assigned TUG staff person to
review reports, discuss current product
promotions and newly released products,
and assess enhancements to TUG's inter-
active website, www.unitedgroup.com.
The website delivers supplier information
to the members, provides a forum for idea

and information exchange, as well as
posts United Connects, TUG's 68-page,
four-color news and marketing trade jour-

nal.
"The advantages and benefits to the

program have included MMOR contact,
MMOR timely communication, MMOR
information and MMOR money to each
member stockholder's bottom line," state
David Calloway, vice president, and Bob
Klief, vice president sales and marketing,
TUG.  "The program has increased mem-

ber participation in group activities at all
levels, as well as year-to-date financial
results for individual member stockhold-

Tobie F. McKown David Calloway Bob Klief Debbie Norred Jane W. Seybolt Maurice Brosio

ers and the group as a whole."
Please stop by and see members of

TUG's Board of Directors, along with the
following headquarters-staff personnel:

Tobie F. McKown, president and
chairman of the board

David Calloway, vice president
Bob Klief, vice president sales &

marketing
Debbie Norred, senior vice presi-

dent of vendor relations
Jane W. Seybolt, director of public

relations and editor/publisher United
Connects

Maurice Brosio, business develop-
ment consultant

THE UNITED GROUP is a national
marketing-and-sales organization created
in 1983 and now comprised of and owned
by over 350 distributors of
Janitorial/Sanitary, 

Foodservice, Industrial-Packaging,
and Safety products.  The independent
distributor members, who are equal stock-
holders and direct the group through their
elected representatives, purchase from
more than 150 selected suppliers, and
then receive marketing allowances on the
purchases. 

The response to Spartan's Lite'n
Foamy hand soaps has been phenome-
nal. End-users love the products, fra-
grances, and value they get by using
Lite'n Foamy. We are pleased to
announce the immediate availability of

Lite'n Foamy Citrus Fresh Hand, Hair
and Body Wash. 

Lite'n Foamy Citrus Fresh is
Spartan's second bio-based, Green Seal
Certified, foaming hand soap with 85%
bio-based content. Ideal for schools,
office buildings, businesses, govern-
ment agencies and more.

Spartan Chemical Company is an

international manufacturer of a full line
of speciality products for commercial,
institutional and industrial accounts.
Spartan Chemical products are sold
exclusively in all fifty states through
authorized distributors. 

Now Available Lite'n
Foamy Citrus Fresh 

Lite’n Foamy Citrus Fresh



Tork Elevation dispensers simplify and complement any 
environment, providing a clean, hygienic appearance. 
Our new design ensures easy and intuitive maintenance, 
refilling and low cost-in-use. The dispensers are a unique 
combination of design and functionality that can lift 
washrooms to a new level.

For more information visit www.torkusa.com/elevation

TM
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Georgia-Pacific Professional intro-
duces a new touchless hand washing
experience with the launch of the
enMotion™ Automated Touchless Soap
Dispenser, foam soaps and sanitizer. For
the first time, a touchless soap dispenser
has an adjustable portion control setting
of 0.4 mL and 0.7 mL - providing cost
savings through prolonged product life
between refills and reduced maintenance
visits. 

The dispenser helps reduce mainte-
nance time with an at-a-glance sight win-
dow that allows maintenance staff to easi-
ly check soap levels. Additionally, the
high-capacity system prolongs the time
between refills, thereby helping decrease
the need for frequent maintenance visits.
Each enMotion™ Automated Touchless
Soap Dispenser holds 1,200 mL of soap
providing up to 3,000 uses, or 1,000 mL
of sanitizer providing up to 2,500 uses.
The dispenser features a shut-off button to
temporarily deactivate dispensing, allow-
ing for easy cleaning while helping to
eliminate waste and mess. 

"Georgia-Pacific Professional
designed a truly innovative soap dispenser
with smarter functionality," said Nick
Trainer, VP and GM for the Tissue and
Soap Category at Georgia-Pacific
Professional. "The enMotionTM
Automated Touchless Soap Dispenser
raises the bar in hygiene because of its
gentle, germ-fighting foam soap and
adjustable dispensing options.  Further,
the system makes maintenance a breeze,
which helps improve operational efficien-
cy.  Benefits such as these are testaments
to the cutting-edge standards that away
from home customers have come to
expect from us." 

The enMotion™ Automated
Touchless Soap Dispenser provides fast
response, no-touch dispensing to help
reduce cross-contamination with germs
commonly found on washroom surfaces.
Available in the classic enMotion® brand
colors - smoke and splash blue - the dis-
penser's stylish, slim design protrudes less
than four inches from the wall to meet
ADA (Americans with Disabilities Act)
guidelines.   Paired together, the
enMotion™ Automated Touchless Soap
Dispenser and enMotion® Automated
Touchless Towel Dispensers offer a sleek,
hygienic washroom. 

The dispenser's corresponding line of
gentle soaps and sanitizer is formulated
with aloe and other conditioners helping
to protect against dry skin typically asso-
ciated with frequent hand washing. 

Each product comes in a hygienic
closed system to minimize the risk of bac-
terial growth. Georgia-Pacific
Professional offers three product types for
use in the enMotion™ Automated
Touchless Soap Dispenser:

enMotion™ Gentle Foam Soap
with Moisturizers is exceptionally mild
and infused with conditioners to help
users endure frequent washing. Available

Georgia-Pacific Professional Introduces
a Smarter Soap Dispenser and a 
Line of Foam Soaps and Sanitizer

New System Promotes Hygiene While Offering Cost Savings

in a fragrance free/dye free version that
has the EPA's Design for the Environment
recognition* or with a trademarked fra-
grance, Tranquil Aloe™, that consumers
prefer. 

enMotion™ Antimicrobial
Foam Soap with Moisturizers, kills
common germs that may cause disease
while reducing bacteria on the skin. This
soap is available in a fragrance free/dye
free version, which is registered with the
NSF International as an E2 rated soap,

making it ideal for the food processing
industry. The soap is also available with
the Tranquil Aloe™ fragrance.

enMotion™ Foam Hand
Sanitizer with Moisturizers, ideal for
use on visibly clean hands when water is
not available. Available in a fragrance free
version with a NSF E3 rating, this product
is recommended for use in food process-
ing applications after hands are properly
washed. The foaming sanitizer kills germs
on contact and contains aloe and moistur-
izers to help smooth dry skin. 

To find out more information on
enMotion® products, including the
enMotion™ Automated Touchless Soap
Dispenser and authorized distributors,
please visit www.gppro.com.  

ABOUT GEORGIA-PACIFIC
PROFESSIONAL

Georgia-Pacific Professional is a
provider of hygienic dispensing systems,
towels, tissues, soaps, air fresheners,
wipers, cups, cutlery and napkins. Two
business groups operate under the
Georgia-Pacific Professional business.
The Washroom and Wiper Solutions
group provides the full range of products
to market segments including office
buildings, healthcare, manufacturing, and
lodging facilities.  The Georgia-Pacific
Professional business features such well-
known product brands as enMotion®,
Compact®, Dixie®, EasyNap®,
SmartStock® and Brawny Industrial™.
For more information  call 1-866-HELLO
GP (435-5647) or visit  www.gppro.com. 

the enMotion™ Automated Touchless
Soap Dispenser in booth 611
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Committee (Young Executive Society),
where he is currently YES Executive
Coordinator and the former YES
Chairperson. John also is a member of
the Toledo Mud Hen's Advisory Board.

A 33 year veteran of Spartan
Chemical Company, Inc., James R.
Lenardson has been promoted to
Executive Vice President, Operations.
Jim has served Spartan in many capaci-
ties starting his
career as a member
of the production
team in the manu-
facturing plant.
Jim's performance
and work ethic
earned him promo-
tions over the years
including, Plant
Manager, Director
of Plant Operations, and Vice President
of Operations. Jim maintains his seat on
Spartan's Board of Directors.  Over the
years, Jim has served various communi-
ty organizations including being a mem-
ber of the Board of Directors for St.
Luke's Hospital, and as a past Associate
Trustee for the Boys and Girls Clubs of
Toledo. 

Stephen H. Swigart, President and
Chairman of the Board of Spartan
Chemical Company, Inc., has
announced the promotions of John
Willis Swigart to Executive Vice
President, and James R. Lenardson, to
Executive Vice President, Operations.

Recognizing the vast contributions
by both John and Jim, Mr. Swigart stat-
ed their promotions and titles are effec-
tive immediately.

In addition to
his new position as
Executive Vice
President, John
Swigart's duties
include maintaining
his seat on Spartan's
Board of Directors,
overseeing Spartan's
U.S. distributor rela-
tions, including day-to-day Sales and
Operations businesses, as well as repre-
senting Spartan internationally which
includes overseeing Canadian distribu-
tion and Spartan's wholly-owned sub-
sidiary in Brazil. John graduated from
Austin Peay State University in
Clarksville, Tennessee, and continues
to be actively involved with ISSA YES

Spartan Announces 
Executive Vice President Promotions

John Swigart James Lenardson

Even though news about the swine
flu epidemic is not making headlines for
now, Mark Warner, Product Manager,
Disinfectants and Sanitizers for Enviro-
Solutions, says interest in infectious dis-
ease control has grown significantly.

In the past few years, Warner has
conducted more than 100 disease
Disinfection and
Decontamina t ion
(DEFCOM) semi-
nars for all types of
businesses and
organizations includ-
ing jansan distribu-
tors and their clients
throughout North
America.

Currently, he is
presenting the program to chapters of the
International Executive Housekeepers
Association (IEHA), members of the
Canadian Sanitary Supply Association,
and facility managers of major schools,
airports, and large facilities throughout
North America.

This summer, he will meet with
facility managers of several key govern-
ment agencies including the U.S.
Supreme Court and the U.S. Library of
Congress, both in Washington, D.C., edu-
cating them how to plan for, prevent, and
deal with a major health-threatening out-
break in their facilities.

"Essentially the program allows the
[facility] managers to determine if a

Disinfection and Decontamination Seminars
Take on New Importance

threat exists and, if so, the level of threat,"
says Warner. "Then, we bring in the prop-
er chemicals and procedures necessary to
address the problem."

According to Warner, the DEFCON
program includes a four-pronged decont-
amination ranking system based on the
health threat to a community or particular
facility. The four DEFCON levels are:

DEFCON1:  There is essentially
no infectious disease threat to the facility.
Cleaning procedures are normal.

DEFCON 2: A contagious disease
or virus is present in the community; neu-
tral cleaners are replaced with disinfec-
tants; there is greater focus on floorcare,
countertop cleaning, and disinfection
cleaning of high-touch areas.

DEFCON 3: An infectious disease
contamination such as a MRSA* outbreak
or swine flu is present in a facility/com-
munity, and complete disinfection and
decontamination procedures of the entire
facility must be implemented.  

DEFCON 4: The threat is the
result of a weapons-grade pathogen,
bioterrorism attack, or similar extreme
emergency; at this point, trained profes-
sionals are brought in to address the prob-
lem.  

"The jansan industry plays a crucial
role in helping to protect public health,"
says Warner. "And with all the public
health concerns of the past decade, this
role has become significantly more
important."

Seminars to IEHA Chapters and U.S. Government Agencies

Mark Warner
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xpedx® is helping building owners
and managers across the U.S. achieve and
maintain LEED certification for their
existing properties.

xpedx, one of the largest U.S. distrib-
utors of cleaning and maintenance sup-
plies and equipment, now has LEED-
accredited professionals on staff to help
building owners and operations managers
pursue this important environmental certi-
fication.  The company also provides
LEED-eligible purchase reporting capa-
bilities, which are essential to maintaining
certification. 

"Making buildings sustainable is a
big challenge today for many property
owners and managers," said Michael
Feenan, vice president of marketing for
xpedx. "We have
developed new pro-
grams and services for
our customers across
the U.S. to help cus-
tomers obtain certifi-
cation-and have worked diligently to
match our reporting tool to the LEED
reporting requirements."

Registrations for LEED for Existing
Buildings (LEED-EB) have increased
three-fold in the past two years and
demand is expected to remain strong,
according to Bethesda, MD-based real
estate information provider CoStar
Group.

xpedx launched an initiative this year
to increase the number of its sales repre-
sentatives as LEED accredited profession-
als.  These accredited xpedx employees
serve building owners and operations
managers in the commercial, education,
medical, retail, industrial and hospitality
markets. "Our initiative to certify more
employees as LEED-accredited is an

xpedx Helps U.S. Property Managers and Owners
Seeking to Achieve, Maintain LEED Certification

LEED-accredited professionals now available for consultation;
xpedx products and programs contribute credits needed 

to obtain as well as maintain certification

xpedx helps building managers document LEED-eligible
purchases, reducing administrative workload

important step in helping our customers
become more sustainable, cost effective-
and more profitable," said Feenan.

The company's certified experts con-
sult with building owners, showing them
how they can qualify for credit under six
of the seven building standard's policies:
Sustainable Sites, Water Efficiency,
Materials and Resources, Indoor
Environmental Quality and Innovation in
Operations.

Throughout the process, building
owners also learn how to reduce total
operating costs through streamlined pro-
curement, waste reduction and budget
controls, as well as product standardiza-
tion and training.

xpedx also recently launched LEED-
EB product procure-
ment reporting capa-
bilities to minimize
administrative-inten-
sive work related to
certified product

tracking.  LEED reporting is available to
customers via the company's business-to-
business site at xpedx.com.

"With a few clicks on xpedx.com,
customers generate reports that can be
submitted to the U.S. Green Building
Council," said Feenan.  "These reports
help them obtain or maintain their LEED
certification by documenting their pur-
chase of eligible products while reducing
administrative burden."  

These same reporting capabilities can
assist all customers with their corporate
sustainability marketing. Users will be
able to generate reports on purchased
products containing certifications from,
or meeting guidelines of the U.S.
Environmental Protection Agency (EPA),
U.S. Green Building Council (LEED),
Green Seal®, EcoLogo®, DfE (Design
for the Environment), GreenGuard®,
Forest Stewardship Council® (FSC) and
other organizations.

xpedx has also compiled the most
current information available about envi-
ronmentally preferable cleaning products
by top manufacturers including Georgia
Pacific, 3M, GoJo Industries, Heritage
Bag, JohnsonDiversey, Kimberly-Clark,
Rubbermaid Commercial Products, SCA
Tissue, Tennant/Noble and many more
including the company's own brands,
Reliable and Regency Professional, creat-
ing the xpedx Environmental Solutions
portfolio.

The portfolio is a comprehensive
resource for any building owner or man-
ager who needs to understand the environ-
mental benefits, attributes and certifica-
tions of the products and equipment they
purchase most often.

For more information on xpedx LEED
initiatives during ISSA/INTERCLEAN
2009, call Lisa Jonas at 513-504-9352.

Distributor Partners of America (DPA) a member-driven buying & marketing
group, announces recipients of 2008 DPA Distributor and Supplier of the Year at the
group’s March 2009 Buying & Networking Conference in Tucson, AZ. These presti-
gious honors recognize sales quotas achieved and continued support of DPA. 2009
Award Winners will be announced at DPA’s 2010 Conference. Congratulations to
Lebanon Chemicals, Inc. and The Andersen Company.

Next year’s DPA show will be March 14 - 20, 2010 in Sanibel Island, Fort
Meyers, Florida.   Visit www.dpadirect.org.

DPA Awards Distributor and Supplier of the Year

Peter Homan, Abel Industries (right)
presents 2008 Distributor of the Year

Kathy & Rick Haskins, Lebanon
Chemicals, Inc.

Zac Haines, DPA Ex. Director (left)
presents 2008 Supplier of the Year

Scott Andersen & Jason Pierce, The
Andersen Co.

Distributor Partners of America (DPA) a member-driven buying & marketing
group, announces recipients of the 2008 DPA Distributor and Supplier of the Year at
the group’s 1st Annual Buying & Networking Conference in Tucson, AZ, March
2009. These prestigious honors recognize sales quotas achieved and continued sup-
port of DPA. 2009 Award Winners will be announced at DPA’s 2010 Conference.
Congratulations to Miller Safety & First Aid and West Chester Holdings, Inc. Visit
www.dpasafety.com for more information. 

DPA Safety Awards Distributor and 
Supplier of the Year

John Matarazzo & Joe Lear, Miller
Safety & First Aid receives the award

from Zac Haines, DPA Safety
Executive Director (center)

John Schuler & Jim Wilson, West
Chester Holdings, Inc. receives the
award from Zac Haines, DPA Safety

Executive Director (left)
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Two surveys, one formal and one less
formal, were discussed in the latest issue of
“DestinationGreen,” the monthly newslet-
ter of The Ashkin Group, the janitorial
industry’s leading advocate for Green and
sustainable cleaning.

According to Jeff Pease, the Senior
Project Manager for The Ashkin Group, a
Boston Consulting Group survey released
earlier this year reported that despite the
economy, “more shoppers deliberately
sought [out] and purchased Green products
in 2008 than in the year before.”

The study also revealed that even in
tough economic times, consumers are will-
ing to pay more for environmentally prefer-
able products than they were in the past.

The survey involved more than

Ashkin Newsletter Reports on Green Surveys
9,000 consumers. It also revealed:

Thirty-four percent “systematically
look for and select Green products,” up
from 32 percent in 2007.

Even if Green products cost more,
24 percent said they would select them, up
from 20 percent a year earlier.

The most popular Green or per-
ceived Green products are organic foods
and environmentally friendly household
cleaning products.

Informal and Distributor Focused
The other study reported in the

newsletter involved North American janito-
rial distributors regarding their experiences
selling Green cleaning products to facility
managers, building service contractors, and
other building professionals.  

According to Pease, compared to
the prior year, the survey revealed:

Sales of green product are up 12
percent versus the sales of traditional prod-
ucts, which were either flat or down about
5 percent.

Inquiries about Green cleaning
products are up 23 percent.

The number of customers convert-
ing to Green cleaning products is up 10
percent.

Green product sales are generating
3 percent to 5 percent greater gross profits
compared to traditional products.

“The numbers don’t lie,” says Pease.
“There has been a ‘cultural shift’ in North
America toward Green and sustainable
products.  And this [move toward Green
products and increased sustainability] is
happening all over the world.” 

Cascades Inc. (CAS on the Toronto
Stock Exchange), a leader in recovery
and in green packaging and tissue paper
products, announces that it has completed
the acquisition of the tissue division of
Atlantic Packaging Products Ltd.

The estimated value of the transac-
tion is approximately $60 M. This acqui-
sition will enable Cascades to increase its
annual production capacity by 55,000
short tons of recycled paper and its con-
verting capacity by approximately 70,000
short tons adding close to $100 million in
sales per year.

According to Suzanne Blanchet,
President and CEO of Cascades Tissue
Group: “Cascades
Tissue Group has ded-
icated considerable
resources to the devel-
opment of the
Cascades Enviro100%
recycled brand, to the
point where it is now
considered to be the
number one green
brand in the country, according to AC
Nielsen. This transaction will enable us to
further the development of the Cascades
Enviro100% recycled brand particularly
in central and western Canada by bring-
ing us closer to our customers who are
located west of Québec.”

In commenting on the transaction,
Alain Lemaire, President and CEO stat-
ed: “This acquisition which allows us to
further consolidate our position as a
leader in the development of environmen-
tally responsible products. Atlantic
Packaging Products Ltd. has been using
recycled fibres to manufacture its prod-
ucts for many years. Building on this
experience, Cascades will ensure that its
environmentally sound principles are
applied to existing processes, namely,
with regards to green chemistry and min-
imal consumption of water and energy.”

Cascades products can be obtained
in Ontario at Wal-Mart, Canadian Tire
and Costco, and under the Metro banners
(A & P, The Barn, Ultra Food and Drugs,
Loeb, Dominion). 

Founded in 1964, Cascades pro-
duces, converts and markets packaging
and tissue products composed mainly of
recycled fibres. Cascades employs nearly
13,000 men and women who work in
some 100 modern and flexible production
units located in North America and in
Europe. Cascades' management philoso-
phy, its more than 45 years of experience
in recycling, its continuous efforts in
research and development are strengths
which enable the company to create inno-
vative products for its customers. The
Cascades shares trade on the Toronto
Stock Exchange under the ticker symbol
CAS. 

Cascades completes
the acquisition of 
Atlantic Packaging’s
tissue division

Suzanne Blanchet
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Zephyr does what it takes to help you succeed. Zephyr is your 
single source for brooms, mops, brushes, dusters, squeegees 
and microfibers.

When you choose Zephyr:

• You avoid backorders with our 99% fill rate
• You make good margins with our competitive, wholesale 

only pricing
• Your questions are answered by friendly, 

trained professionals.

800-821-7197 – U.S. & Canada 
660-827-0352 – Worldwide
Download our complete catalog at www.zephyrmfg.com
Zephyr Manufacturing Co. • Sedalia, MO • USA

Why go anywhere else when Zephyr Does It! Come See 
Us at

Booth #454

®

Eastern Washington University
(EWU) is a 125-year-old public institu-
tion located about 17 miles from
Spokane, WA, in the midst of beautiful
mountains, lakes and forests.  As the
state's fastest-growing public institution,
EWU boasts more than 10,000 students

and many cleaning challenges.  When
asked to describe his toughest cleaning
challenge, the custodial manager at

Advance's Adphibian extractor-scrubber helps solve 
university's toughest cleaning challenge

EWU, Ray Godin, says: "By far, our
toughest cleaning problem is maintaining
all of our carpets and a wide variety of
hard-surface floors."  With approximately
two million square feet of hard and soft
flooring to maintain on a daily basis,
Godin was searching for an alternative to

using separate pieces
of equipment for
cleaning each type of
flooring.  He recently
found a one-machine
solution in the
Advance Adphibian™
extrac-tor/scrubber
that cleans both soft
and hard surface
floors.

"Because we're a
university, we have
many different types
of flooring - brick,
concrete, terrazzo, tile
and a lot of long car-
peted hallways," says
Godin.  "In the past we
had to use four differ-
ent machines to clean

these varied surfaces - from a small spot-
ter to a deep extractor to a large auto
scrubber or truck-mounted carpet clean-

Robert Lee, a maintenance custodian with EUW
uses an Advance Adphibian scrubber/extractor 

er.  Now, the Advance Adphibian is taking
the place of all these machines.  We use it
as a spotter and a deep carpet extractor -
or with the touch of a button and a change
of hose, it becomes a hard-surface floor

scrubber.  We estimate the Adphibian is
saving us up to two hours of labor per
shift while delivering better perform-
ance."

School sees better
cleaning performance

Along with time
and labor savings has
come better overall
performance.  Eastern
W a s h i n g t o n
University previously
used large, truck-
mounted carpet
extractors for a major-
ity of its carpet clean-
ing.  Now, with the
time saved from using
smaller equipment and
fewer machines, the
university is not only
able to clean more fre-
quently, but it has
actually seen better
results, too.  "We're
able to keep up with
the cleaning more frequently because of
the ease," Godin says, "but I couldn't
believe how deep the cleaning is with the
Adphibian.  It's actually increased our
cleanliness standard."

More frequent cleaning has also con-
tributed to the university maintaining
cleaner floors.  The versatility and
maneuverability of Adphibian has elimi-
nated the need for different machines and
additional set-up time, allowing Godin's
staff to clean more frequently.  By keep-
ing floors cleaner, there is less dirt and
grit to abrade the finish under foot traffic.
"With the brush element in the
Adphibian, it works great for tile or hard-
surface floors and actually maintains the
wax longer so we don't have to recoat as
often.  It does a great job of lifting the dirt
and grime out of the grout lines instead of
just going over them and letting the dirty
water settle into them."

More frequent cleaning extends
surface life

In addition to time savings, Godin
says they have reduced the university's
costs of stripping and resurfacing to
extend the life of floor coatings by six
months.  "Our normal schedule was about
two times a year.  By cleaning regularly
with Adphibian, we now only need to
strip and resurface floors once a year or
every year and a half," he says.  More fre-
quent cleaning extends the life of carpet-
ing too, he says.  "The truck-mounted
carpet extractor we previously used cost
$40,000, was not able to be used every-
where and took about an hour to set up
each time.  With the amount of carpeting
we have throughout the campus, it was

See the Adphibian demonstrations at Green Connections at 1:30 and 4:00, or at Booth 1223

very time-consuming and we couldn't
clean carpets as often."

The university library contained a
combination of carpeting and hard-sur-
face flooring that was impossible to
access with the truck-mounted carpet
extractor.  "We now use the Adphibian in
the library for carpet extraction and hard-
surface floor cleaning.  It's actually clean-
er now than in the past, and we've extend-
ed the surface life with more frequent
cleaning," Godin says.

Student traffic requires quick drying
The Adphibian has a dual-cleaning

mode that lets Godin's staff choose
between a low-moisture or a restoration
mode.  For daily carpet cleaning, the

Adphibian uses an indirect spray that
leaves carpets clean and dry in less than
30 minutes.  Godin says this is important
when cleaning busy corridors that have
constant student traffic.  Adphibian's pre-
spray mode allows him to quickly deep-
treat heavily soiled areas by automatically
applying and agitating a pre-spray deter-
gent on the carpeted surfaces.  Then, the
area can be extracted with clean water.

Another advantage cited is the
machine's compact size.  Godin says that
unlike their previous equipment, the
Adphibian was able to fit through the
doorways to the university's racquetball
and basketball courts.  "We're now able to
take the machine in there to do prep work
or even a deep scrub on wood floors.  It's
been very good for that."  Small size and
fewer pieces of equipment are also help-
ing with storage issues.  As the universi-
ty's student population has grown, the
amount of storage space for cleaning
equipment has shrunk.  

Keeping a vibrant and crowded uni-
versity campus clean is a big job, yet cus-
todial managers are finding that multi-
surface floor-cleaning equipment like the
Advance Adphibian is not only making
their jobs easier and more efficient, but
also producing better cleaning results.

ISSA attendees can see demonstra-
tions of the Adphibian extractor-scrubber
at the Green Connections Center today at
1:30 and 4:00 p.m. and also at the
Advance booth #1223.

For information on the Advance
Adphibian scrubber/extractor, please con-
tact Advance at 763-745-3500 or visit the
Advance website at www.advance-us.com 

With a push of a button and a no-tools hose change, 
the operator moves from hard-surface floor scrubbing

to carpet extraction with the Advance Adphibian



Green by nature.

Green cleaning machines — our natural habitat.

Adphibian™ from Advance delivers exactly the green cleaning performance you need for
extracting and scrubbing. It’s the industry’s only full-function carpet and hard-floor machine on a
single platform. Low water usage, the ability to use any green-certified detergents and the flexibility
of on-board detergent dispensing all make Adphibian a natural fit for green cleaning programs. Now
you can replace multiple machines with one Adphibian — what’s greener than that?

See us at ISSA, booth #1223, or visit www.advance-us.com.

©2009 Nilfisk-Advance, Inc.

A Nilfisk-Advance Brand 

Smart cleaning.™ 

  800-850-5559  www.advance-us.com
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The Away-from-Home marketplace
is experiencing a "rush to green" with
several manufacturers adding eco-certifi-
cations to some products.  Certifications,
by themselves, are an incomplete means
of assessing how "green" a product is.
Consider just how resource-intensive the
tissue manufacturing industry is.
According to the US Dept. of Energy, our
industry is the 4th most energy-intensive.
Furthermore, our industry is among the
largest consumers of process water.  Of
course, paper manufacturing requires a
vast amount of wood fiber, putting a high
resource value on utilizing recycled fiber
in lieu of virgin sources.  What all this
points to is why a green procurement pol-
icy should consider how sustainable a
manufacturer's process is, not just which
certifications its products carry.  

At Cascades Tissue Group, we focus
on educating our customers about our
environmental processes.  As a manufac-
turer specializing in environmentally
preferable products such as our North
River® brand, we emphasize how critical
it is to use sustainably manufactured
products.  This is especially critical given
the one-time disposable nature of towel
and tissue products. 

We find our customers are increas-
ingly interested in what "going green"
really means.  In general, they recognize
that recycled fiber is preferable, but have
little idea to what extent.  Our training,
for example, emphasizes the dramatic
impact using recycled fiber can have.

Once a customer understands the
resource impacts of their purchase, the
decision to move to an environmentally

Moving Beyond Environmental Certifications 
in the AFH Tissue Market

preferable product is easy.  By learning,
for example, that Cascades consumes

80% less water than the North American
paper industry average (source: NCASI-
National Council for Air & Stream
Improvement), a customer is likely to
want to partner with us to help achieve a
green supply chain.  This information is
not directly evident from its products' cer-
tifications.

The value Cascades brings to our
customers is offering environmental bene-
fits through our towel and tissue products.
Using our environmental calculator, cus-
tomers can quantify the benefits of
switching to North River.  In turn, we help
end users promote their commitment
through on-dispenser messaging, point-
of-use materials and joint press releases.
The customer benefits by being recog-
nized for making a responsible purchase
decision.  

Using Wind Energy to Avoid
Millions of Pounds of Greenhouse Gas
Emissions

Cascades is also moving beyond cer-
tifications by addressing the impacts of
greenhouse gas emissions.  Our Away
from Home Division purchases Green-e®
certified wind energy RECs (Renewable
Energy Certificates) to offset 100% of the
electricity used to make North River towel
and tissue products.  This purchase avoids
the annual release of 15 million lbs. of
CO2 per year, which is equivalent to
planting 1.85 million trees or not driving
17 million miles.  

North River is the first and only
brand in our marketplace to offset
100% of its electricity usage with
Green-e certified wind energy.

While many competitors offer 100%
On average, compared to virgin

fiber, paper made with 100% recycled
content uses:

 44% less energy
 Produces 38% less greenhouse

gas emissions
 41% less particulate emissions
 50% less wastewater
 49% less solid waste
 100% fewer trees                      

(source: Environmental Paper
Network, The State of the Paper
Industry)

recycled products, few directly tackle the
issue of greenhouse gas emissions.
According to the US Energy Information
Administration, the paper industry is the
4th largest industrial emitter of green-

house gases, contributing 9% of total CO2
emissions.  Given Cascades sustainability
focus, we saw an obligation to pioneer the
use of certified wind energy RECs under
the North River brand.   

Customer Benefit
For every 100 cases of North River

product purchased, one ton of CO2 emis-
sions are avoided.

This message resonates very power-
fully with our end use customers, many of
whom are mandating carbon emission
reductions and are increasingly looking
for the same from their supply chains.  

Through initiatives such as this,
Cascades is focused on maintaining envi-
ronmental leadership in the industry by
meeting needs for truly sustainable prod-
ucts.

For more information on the North
River wind energy initiative, please visit:
www.northriverwind.com

sanitizing wipes are always available
Saves time and allows restocking

when it's convenient for store personnel
Controls inventory by dispensing

the sanitizing wipes one at a time.
D i s t r i b u t o r s

find that the sanitiz-
ing wipes station
gives them an oppor-
tunity to introduce a
value-added option

for the front of the store to their retail
store customers, especially because the
station features such a well-known brand.
PURELL is the #1 instant hand sanitizer
in America.  It's the instant hand sanitizer

Put the Power of PURELL to Work in Retail Stores

Cleanliness is the #1 influ-
encer for customers when choos-
ing a grocery store.  It's what
brings in new customers, and it's
key to keeping them loyal.    

GOJO Industries PURELL
Sanitiz-ing Wipes Station lets cus-
tomers know cleanliness begins at
the start of their shopping experi-
ence and continues throughout
their visit to a retail store. 

The PURELL Sanitizing
Wipes Station, a bracketed stand
that holds a case of PURELL
Sanitizing Wipes, is ideal for use
at store entrances and anywhere shoppers
touch fresh food, store packages and even
shopping carts.   Customizable signage
for the station is available.

Benefits include:
The PURELL Sanitizing Wipes

Station holds an entire case of PURELL
Sanitizing Wipes

High capacity station ensures that

PURELL Sanitizing Wipes Station for customers focuses on cleanliness

Cleanliness is the #1 influencer for customers when they choose
a grocery store, and this sanitizing wipes station gives retail
managers a change to make a statement about cleanliness.  

For distributors, it presents an opportunity to introduce a 
value-added concept to their retail customers.

Visit GOJO in booth 1815

that people know and trust to kill 99.99%
of the most common germs that may
make you ill.

PURELL at the entrance to a store
and in strategically placed locations
throughout the store communicates pre-
mium quality, high standards and a com-
mitment to customers.

For more information, visit ISSA
booth 1815, visit www.GOJO.com or call
1-800-321-9647.

About GOJO
GOJO Industries, inventors of

PURELL® Instant Hand Sanitizer, dis-
tributes PURELL in away-from-home
markets throughout the world.  In addi-
tion, GOJO manufactures and distributes
a full line of products under the GOJO®
and PROVON® brand names.  GOJO has
a 62-year history of leadership in improv-
ing well-being through hand hygiene and
healthy skin.  GOJO has products and
programs to kill germs on hands and
solve skin care-related problems in a vari-
ety of markets, including healthcare,
foodservice, food processing, manufac-
turing, automotive, education, govern-
ment and military.  GOJO is a privately
held corporation headquartered in Akron,
Ohio, with offices in the United
Kingdom, Japan and Brazil.

PURELL is a trademark of Johnson
& Johnson and is used under license. 
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ProTeam, a leading provider of com-
mercial vacuums, announced Emerson
has acquired the Boise-based company,
effective September 2, 2009.

“This is the partnership of two very
successful companies. This strategic
acquisition will strengthen and broaden
Emerson’s line of products, while provid-
ing ProTeam with new growth opportuni-
ties and synergies through complementa-
ry product portfolios, channels and opera-
tions,” said ProTeam President Matt
Wood.

“ProTeam’s outstanding reputation
for products and service is a perfect fit for
helping us build the Emerson Professional
Tools platform,” said Tim Ferry, president
of Emerson Tool Company, the world’s
leading manufacturer of wet/dry utility
vacuums.

ProTeam, the world’s largest provider
of innovative commercial backpack vacu-
ums, will become part of the globally
operating Emerson Professional Tools
platform.

About ProTeam
ProTeam, headquartered in Boise, ID,

is the world’s largest manufacturer of

Emerson Acquires ProTeam, a Manufacturer of
Innovative Commercial Backpack Vacuums

commercial backpack vacuums, serving
the commercial cleaning, janitorial and
sanitation, hospitality, educational, indus-
trial, and healthcare markets. It has an
unsurpassed reputation for high perform-
ance and high quality innovative product
offerings, with an unmatched focus on
training and education for end users,
increased cleaning productivity, indoor air
quality, and green cleaning. For more
information, visit www.pro-team.com.

About Emerson
Emerson (NYSE:EMR), based in St.

Louis, Missouri (USA), is a global leader
in bringing technology and engineering
together to provide innovative solutions to
customers through its network power,
process management, industrial automa-
tion, climate technologies, and appliance
and tools businesses. Sales in fiscal 2008
were $24.8 billion and Emerson is ranked
94th on the Fortune 500 list of America’s
largest companies. For more information,
visit www.emerson.com. 

Foodservice distributors say they
need quality products at value pricing
from their top suppliers.

Saalfeld® Redistribution has expand-
ed its Spring Grove™ line to include nap-
kins, film and foil to help them grow and
profit during tougher economic times.
The company will discuss the expanded
line at booth 1051 during ISSA Interclean
2009.

The expansion builds on the compa-
ny's well-received, high-value Spring
Grove towel and tissue line to help distrib-
utors better serve the foodservice market.  

"The current economic climate calls
for solid performing, competitively priced
products for foodservice distributors and
their customers," said John Siegel, direc-
tor of marketing for Saalfeld. "The addi-
tion of napkins, film and foil to our
Spring Grove line shows our commitment

to meeting that need."
Today, Spring Grove offers 40-plus

SKUs including folded and roll towels,
bath and facial tissue and associated dis-
pensers.  It also offers napkins-beverage,
lunch, dinner, off fold and tall fold-cutter-
box film and foil rolls and interfolded foil
sheets. 

The napkins and towel and tissue
products meet EPA guidelines for recy-
cled and post-consumer content.  Its towel

Saalfeld Redistribution Expands
Value Brand Spring Grove Line —

Now Includes Napkins, Film And Foil

and tissue products are available in both
natural and white and are sourced in
North America.

The complete Spring Grove line is
available coast-to-coast from Saalfeld's 10
distribution centers. 

Saalfeld Redistribution offers more
than 6,000 SKUs of foodservice dispos-
ables, sanitary maintenance products,
packaging/shipping supplies and office
products.

Manufacturers represented include
Rubbermaid, JohnsonDiversey Consumer,
Kimberly-Clark, SCA Tissue, Procter &
Gamble, GOJO, Solo Cup, Dixie
Foodservice Solutions, Georgia-Pacific,
Heritage Bag, Pactiv, Reckitt Benckiser,
3M, Dart Container, Genpak, Clorox and
many others.

Saalfeld maintains a 99% on-time
record, a 98% order accuracy rate and a
97% availability rate. Saalfeld serves dis-
tributors across the U.S. from its
Southeast, California, Southwest, Mid-
Atlantic, Midwest, South Plains, Mid-
American, Northwest, Florida and New
England locations. 

For more information about Saalfeld
or to locate your nearest representative,
phone 877-482-5607 visit the web at
saalfeldredistribution.com. 

Spring Grove Foil Wrap

SCA Tissue is excited to announce its
new Tork® Elevation™ global dispenser
line at ISSA 2009. Stationed in booth
#1530, the new line showcases Tork's
commitment to hygiene, sustainability,
innovation and efficiency and is designed
for a wide variety of public and office
washroom environments in any industry.

Visit the Tork booth to learn how the
Elevation line - SCA Tissue's largest
washroom dispenser launch in ten years
and the newest complete family of Tork
dispensers - improves functionality and
simplifies daily use. The Elevation line is
the newest complete family of Tork dis-
pensers, including towel, bath tissue and
soap - all offered in black and white. The
line's sleek and Functional Design™
enables the dispensers to operate effi-
ciently, lifting washrooms to a new level.

After learning how Tork can improve
your washroom's efficiency, get up close
and personal with Elevation's sleek design
elements, which are simple, organic, soft
and neutral. Together, they create smooth
and seamless dispensers that provide a
hygienic and efficient washroom environ-
ment for your customers. Since the

SCA Tissue Unveils New Tork Elevation
Dispenser Line at ISSA 2009

Elevation line has a modern aesthetic, its
unobtrusive design complements any
décor and fits seamlessly into a variety of
washroom environments, including food-
service, education, healthcare and public
facilities. 

"With the new Tork Elevation dis-
penser line, we will provide the most

innovative, hygienic
and functional sys-
tems the industry has
ever seen. This will be
our biggest washroom
dispenser launch in a
decade and we are
excited about what
Elevation has to offer
to our customers," said
Don Lewis, SCA
Tissue president.

Unders tand ing
the crucial role that a
washroom's aesthetic
has on a business,
Tork invited interna-
tionally known
designers to submit
entries in a product-
design competition.
Tork awarded the win-

ning concept to Thomas Meyerhoffer, a
Swedish-American designer who has
worked with brands such as Apple®,
Nike® and Porsche® because his con-
cept's modern, efficient design catered
best to Tork's customer needs.

Tork Elevation dispensers have
already received global recognition from
top design critics, including the iF Design
Award for the dispenser's combination of
efficiency, convenience, aesthetics and
innovation. The Elevation line also
received the Red Dot Design Award, the
largest and most renowned design compe-
tition in the world, for its impressive
degree of innovation, functionality and
formal quality. 

To learn more about how the Elevation
line can make your washroom green and
hygienic, stop by Tork booth #1530.

See the new Tork Elevation dispenser line in booth # 1530

ES 51 from Enviro-Solutions effec-
tively cleans urinals, toilets, sinks, coun-
ters, floors, and other washrooms surfaces.

Perfect for daily rest-
room maintenance, ES 51
is proven effective-per-
forming as well as if not
better than conventional
restroom cleaning chemi-
cals-and even leaves a
shine on restroom surfaces.

And because it con-
tains Envirocide, it kills
foul odors as well.

What's more, ES 51 is
Green certified by both
Green Seal® and
EcoLogo™, making it the
healthy choice for facilities
that want to protect the
health of cleaning workers, building

Restroom Cleaner Is Green, 
Clean and Leaves a Shine

occupants, and the environment.
For more information, visit booth

4001 or look at the Product Selection tab
at  www.enviro-solution.com,
or call toll-free: 877-674-4373.

Enviro-Solutions is a
leading manufacturer of envi-
ronmentally preferable clean-
ing products. An ISO-9001
certified company, Enviro-
Solutions was established in
1994 with very focused goals:
To develop and market a supe-
rior line of environmentally
preferable cleaning products
and solutions.  Using advanced
technology, the company man-
ufactures products that offer
proven safety, health, and
environment benefits without

sacrificing product performance and are
competitively in price. 

ES 51 Leaves a Shine





There is only one number one...Trebor.  

The most dependable source for parent 

rolls of Tissue, Towel and Napkin.  

Over 37 years and counting.

USA
Telephone: 732.335.4255

Fax: 732.335.4244
www.trebor.com

Tissue • Toweling • Napkins • Wet/Dry Crepe • Wiper Grades

Tissue!

A trusted name in Tissue for over 37 years

Member Customs-Trade Partnership Against Terrorism



Trebor!

See us at ISSA Booth #1067 
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Clarke has added touching-free
cleaning to its impressive line-up of com-
mercial cleaning equipment. Clarke's

new TFC 400 offers cleaning profession-
als a powerful and versatile touch-free
cleaning tool capable of handling a vari-
ety of cleaning tasks. Packed with a pow-
erful wet-vac and 400 psi of power-spray-

Clarke introduces TFC 400: 
cross-functional versatility and touch-free cleaning 

ing punch, the TFC 400 gives users the
ability to blast away grit and grime with-
out actually having contact with it. In the
wake of the H1N1 Pandemic, Clarke is
confident that touch-free cleaning will be
on the minds of anyone with the charge of
cleaning public places. 

"The TFC 400 is a very versatile
machine that will make some very

unpleasant jobs a lot more agreeable"
said Ted Hershey, Product

Development Manager.
"The 400 psi  spray
gun, large recovery
tank and ease of set-up
are going to make it a
lot easier for anyone
who has to clean pub-
lic spaces where
germs and bacteria
might be a concern;
bathrooms, and locker
rooms for instance."

Clarke is quick to
point out that when
combined with the

optional Vac-Wand
extractor attachment the

TFC 400 transitions easily
from hard surfaces to soft sur-

faces. That feature saves opera-
tors time and eliminates the need

for an additional piece of equipment. The
TFC 400 sets up quick, breaks down
quick and is loaded with storage and orga-
nizational features that keep towels, com-
ponents and attachments uncluttered and
nearby. 

Clarke expects the TFC 400 to be a

Clarke’s new TFC 400

Spartan's new Lite'n Foamy® Touch
Free Dispenser is an economical, bulk-
fill unit that releases thick, foamy hand
soap. It is easy to clean and easy to fill.
Use with Spartan's quality Lite'n Foamy
products: 

Cranberry Ice
E2 Hand Wash and Sanitizer
PearLux®
Sunflower Fresh  

Just say "no" to the hidden costs
of expensive cartridge-load, auto-
matic dispensers.  Save time and
money by making the change to
bulk-fill convenience.

The new Touch Free Dispenser
features include:

Screw on/off cap = closed sys-
tem

1000 mL removable reservoir
Site window displays product level
Made with tough ABS plastic
Battery light indicator
Adhesive back or screw mounting
Automatic shut off when dispenser

is opened

Lite'n Foamy Hand, Hair & Body Wash System
Touch Free Dispenser

Replaceable pump/tank
Removable key lock

This product meets Green Seal's
environmental standard for industrial and
institutional hand cleaners based on its

reduced human and aquatic toxicity and
reduced smog production potential.     

Lite'n Foamy SUNFLOWER FRESH
is certified by a third party to contain 85%
biobased material. This seal guarantees
the percentage of ingredients that are
made from renewable resources. 

popular option with schools, health care
facilities, parking enclosures or other
facilities with bathrooms or main
entrances.

TFC feature and benefits:
Touch-free cleaning with 400 psi
20-gallon capacity and 13-gallon

recovery tank
Removable tool caddy keeps every-

thing within reach

5ft of hose for added reach
Solution intake system allows for

choice of cleaning solutions
Wet-vac/Vac Wand attachments add

soft surface versatility 
Convenient attachment saddle-bag

saves trips and reduces closet clutter 
Clarke® manufactures rugged auto-

matic floor scrubbers, floor polishers, bur-
nishers, sweepers, wood floor sanders,
carpet extractors and vacuum cleaners for
the commercial, industrial, retail, educa-
tion, hospitality, and do-it-yourself (DIY)
markets. 

More than a 'buying group',
AFFLINK exists today to offer the tools,
programs and technologies that create
competitive advantages and generate top-
line growth for its business partners. 

Challenged by the Membership to
continue adding more value, the
AFFLINK direction is clear moving into
2010-to focus on growing top-line rev-
enue and providing programs and services
that differentiate its Members in the mar-
ketplace. 

How is the leading sales and market-
ing group going to accomplish this task?
According to their Show Campaign this
year, these goals will be achieved through
- a Strong Direction, a Clear Vision and
the Most Tools found anywhere in the
industry.

A Strong Direction
As the Member-driven organization

in the industry, AFFLINK is leading
change through the collective direction
and input of its Membership. In 2009,
Member engagement grew more than 20
percent, where today nearly a quarter of
all Distributor Members are involved in
the strategic direction and planning of the
organization through one of the compa-
ny's eight Steering Committees and

Advisory Board.
A Clear Vision
Charged with delivering top-line

growth and market differentiation,
AFFLINK's vision is to be the preeminent
provider of business solutions for all its
business partners. By providing more
sales resources to help Members generate
revenue at the street level, AFFLINK is
dedicated to bringing new business to its
Members and driving more growth for its
Preferred Suppliers.

The Most Tools
Whether it is diversified channels of

distribution, a comprehensive array of
business services, dedicated sales sup-
port, or private branding opportunities,
AFFLINK Members may choose to profit
and prosper through the most comprehen-
sive programs and services found any-
where in the industry.

Stop by the AFFLINK booth #1262
this week to learn more about how this
organization is redefining the traditional
buying group model, and ask about get-
ting the "tools" you need to keep your
business competitive. 

AFFLINK - A Member-Driven Model
of Success



©2009 Georgia-Pacific Consumer Products LP. All rights reserved.The Georgia-Pacific logo, enMotion, Mo and the Mo character are trademarks 

owned by or licensed to Georgia-Pacifi c Consumer Products LP. The enMotion™ dispenser is available for lease from an authorized GP distributor.

Stylishness meets engineering with this new high-capacity, touchless soap dispensing

system from the enMotion® family. It’s all the brainpower of the enMotion® towel

dispenser, channeled into soap. Every bell and whistle you need to help keep

maintenance down and people happy. Including a sanitizer and soaps with aloe so

hands feel soft and clean. Call 1-866-HELLO GP to learn more.

Or, see for yourself at GP Booth 611.

INTRRROOOODDDUCING A SMARTER SOAP DISPENSER.

gppro.com

5528-GPAC-2147_SoapDisAd_ISSADaily.indd    1 7/8/09    1:00:34 PM
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U.S. Battery is pleased to announce
the development and release of the indus-
try’s only true deep cycle group 27 and 31
batteries. For some time now, batteries
being sold as deep cycle, but intended for
use in marine and light duty applications,
have been sold for use in heavier applica-
tions such as sweeper and scrubber. While
this lighter duty design is sufficient for
weekend trolling and minor storage appli-
cations, the rigors of the cleaning industry
have forced these batteries to work much
harder than the design intended causing
premature failure. 

U.S. Battery has been one of the pri-
mary suppliers into the cleaning industry
for many years now and has seen the need
for a more robust battery growing.
Smaller machines are on the rise and
requirements are becoming more critical.
With that in mind, we have designed our
27DCXC and 31 DCXC upon the same
principals as our top rated deep cycle line
of batteries. Building upon technology
that has positioned the company as an
industry leader, guarantees that the con-
sumer can expect the same great quality
and performance from our newest line of
deep cycle batteries. Additionally, we
have incorporated the “Xtreme
Capacity™” Diamond Plate Technology®
into these batteries. Xtreme Capacity™

U.S. Battery Releases Industry’s Only
True Deep Cycle Batteries

adds to the battery, increased capacity,
increased initial capacity, longer cycle
life, enhanced recharge-ability, and
improved energy density.

Other batteries of this size generally
have improperly sized plates, incorrect
chemical makeup and inexpensive separa-
tors. While they can and do cycle better

than starting batteries, deep depth of dis-
charge requirements, typically seen in
cleaning equipment, take their toll on this
mismatched design. The cost of the pre-
mature failure is experienced when
replacement batteries must be purchased
much earlier than expected.

Don’t settle for the status quo.
Experience the “Xtreme Capacity™” that
only U.S. Battery can provide! 

Deep Cycle Group 27 & 31 Batteries

Kruger Products is pleased to intro-
duce the Genesis™ style of dispensers for
the Ultimate Washroom®. The Genesis
design features more curves and rounded
lines creating a feeling of movement and a

vision of elegance. Genesis reflects the
new look of the Kruger Ultimate
Washroom suite of products. The
Ultimate Washroom represents Stylish
Design, Elegance, Quality and Cost-effec-
tiveness. The Genesis style features Titan2
towel dispensers including Touchless
electronic - Wave and Touchless mechan-
ical models. In Bath tissue the popular
Mini-Max®2 (now each roll is 750' long)
and smaller Micro-Max®2 (each roll is
475' long) provide maximum roll capacity
with a minimum amount of space used.
The Genesis line is available in either
White or Black and features a functional,
concave viewing window for visual refill
checks by maintenance staff.  The Genesis
style of dispensers will enhance the décor
of any restroom and transform "Stalls of
Shame" into "Stalls of Fame"! The
Ultimate Washroom - Genesis - TITAN2
Dispenser line also features a broad selec-
tion of products ranging from the top
quality Embassy Supreme® TAD towels

to Esteem® 100% natural towels, offering
roll products 600' - 1200' long.

Wave Goodbye to Germs!
Announcing the introduction of

HandsFresh® Alcohol-Free Foam Hand

Sanitizer.  HandsFresh Sanitizer kills
99.9% of the most common germs on
contact with a wave of your hand.
HandsFresh Brand #03570 is compatible

with the HandsFresh
Touchless dispenser
Brand #09450. Each
boxless cartridge
contains 1000ml, or
2500 hand-washes.
Our HandsFresh dis-
penser features battery life up to six times
longer and dispenses up to 33% less per
hand-wash than the competition. The
HandsFresh Touchless system also

Kruger Introduces Genesis Style of Dispensers 
for The Ultimate Washroom

Genesis Dispensers

includes GreenSeal Certified luxury foam
soap and an antibacterial formula with
moisturizers.  HandsFresh is the quality
hygieneChoice® product that improves
cleanliness, hand-washing compliance

and end-user satisfaction.

Introducing Embassy
Supreme 1000' TAD Towels

Embassy Supreme the softest
through-air-dried (TAD) Towel in the
market, just got longer…66% longer!
Now each roll is 1000' long, which
reduces maintenance refill trips, and serv-
ice run-outs, while increasing customer
satisfaction. Embassy Supreme Ultra
Long Towels combine the ultimate quality
with reduced operating costs and packag-
ing. 

Mini-Max®2 gets longer!
Mini-max2 the leading 7" diameter

jumbo roll format bath tissue just got 7%
longer.  Beginning in October each roll
will be 750' long, an additional 50 feet per
roll or 900' per case! The new case pack
will be 18 rolls x 750 Feet. This change
will result in 7% less packaging being
used and will result in waste stream
reduction.

Visit Kruger at Booth 819 or go to
www.Krugerproducts.com/afh . 

Many building service contractors
(BSCs) are now going Green, but just like
their customers, many are baffled as to
what Green entails and what steps they
should take. 

One of the first issues to contend
with is what to do with all the old and
not-so-Green cleaning tools, products,
and equipment.

Although it may come as a surprise,
experts generally agree that the most
environmentally responsible thing to do
is use up all the conventional products
with the exception of those that might
have the greatest negative impact on
health or the environment.

As to equipment, Michael Schaffer,
President of Tornado Industries®, sug-
gests replacing conventional vacuum
cleaners after three years of service and
floorcare equipment within five years or
sooner, if possible.

Otherwise, Schaffer suggests the fol-
lowing top 10 ways BSCs can go Green:

1. Use only Green-certified cleaning
chemicals. 

2. Choose vacuum cleaners bearing the
Seal of Approval from the Carpet and
Rug Institute.

3. Group cleaning routes by geographic
area to save on fuel.

10 Ways to Become a Greener Building
Service Contractor

4. Have workers carpool to job sites. 
5. Select floor machines with built-in

vacuum systems to help protect
indoor air quality. 

6. Use cleaning chemical auto-dispens-
ing systems. 

7. Encourage clients to install high-per-
formance matting systems. 

8. Transfer to cylindrical-brush floor
machines, which use less water and
chemicals. 

9. Extend floor refinishing cycles;
some conventional floorcare chemi-
cals can be harmful to the environ-
ment. 

10. Recycle, reuse, reduce, everything. 
A final tip, Schaffer adds, is to select

multitasking equipment, machines that can
be used on hard surface floors as well as on
carpets. “One machine that does two jobs
will save space, save time, save resources,
and be more cost effective as well.” 

Tornado Industries has been design-
ing and engineering quality cleaning
equipment for more than 75 years. The
company has a long history of developing
innovative products and applying the lat-
est technology to increase productivity,
reduce costs, and improve safety. Tornado
prides itself on always being on the cut-
ting edge of floor care cleaning solu-
tions.

THE UNITED GROUP, Monroe, La.,
announced the election of Thad Ellington,
president, PFS Sales Co., Raleigh, N.C.,
to its Board of Directors.  The election
took place at TUG's Annual Stockholders
Meeting, May 7, 2009, during the group's
National Conference at the Gaylord
National near Washington, D.C.

As president of
PFS Sales, Ellington
joined TUG May 1,
1997.  He has been
an active participant
in each of the
group's yearly con-
ferences since he
joined.  In addition,
Ellington has taken
part in the vendor-

selection-and-review process, represent-
ing Member Stockholder companies in
TUG's Foodservice Market Segment.  He
has held the position of TUG Executive
Vice President, Foodservice Committee,
from 2007 to the present.

"When people who are president of
their own company generously agree to
serve five years as a member of TUG's
Board of Directors, they bring their indi-
vidual management style to a very diverse
board," states Tobie F. McKown, TUG's
president and CEO.  "It is this diversity
that blends into the existing board to make
a strong, effective management team."

THE UNITED GROUP is a national
marketing-and-sales organization created in
1983 and now comprised of and owned by
over 350 distributors of Janitorial/Sanitary,
Foodservice, Industrial-Packaging, and
Safety products.

THE UNITED GROUP
Elects New Member
of Board of Directors

Thad Ellington



Together, we’re changing 
how the world stays well.

Skin Health and Hygiene Solutions
from the inventors of PURELL®.

©2009. GOJO Industries, Inc. All rights reserved. PURELL is a trademark of Johnson & Johnson and is used under license

www.GOJO.com

Visit us at ISSA Booth 1815
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In 2006, Stephen Ashkin, recognized
as the leading advocate for Green
Cleaning within the jansan (professional
cleaning) industry, founded Green
Cleaning University. The school, which
has taught more than 300 people about
Green Cleaning using online, CD, and
other home or office based training pro-
grams, is credited with helping clarify
what Green Cleaning is all about, how it
should be implemented, the impact it is
having and will likely have on the jansan
industry, and, possibly most important,
the affect it will have on effective clean-
ing, human health, and the environment.

Just recently, ISSA, the largest clean-
ing association in the world, became a
partner in Green Cleaning University. The
move has been widely viewed within the
professional cleaning industry as
acknowledgment of the importance of
Green Cleaning and the value of Green
Cleaning University.

With the news that ISSA is now a
partner in Green Cleaning University and
the fact that the program has proven to be
such as effective training ground, we
asked Ashkin to help further educate
ChinaClean's readers about the use of
environmentally preferable cleaning prod-
ucts, Green Cleaning systems, and how he
expects Green to impact China.

Question: When did you first get
involved with Green Cleaning? 

Ashkin: I have been advocating the
use of Green Cleaning products, which I
define as those products that have a

reduced impact on health and the environ-
ment, for nearly 20 years. When I started,
there were few Green products made
specifically for the professional cleaning
industry. Many people called "Green" a

fad, and for several
years I gave presen-
tations at tradeshows
and seminars with
only a few people in
attendance. There
just was not much
interest. However, I
persisted, and as we
see today-especially
in North America,

Europe, and now moving into Asia, the
interest in Green issues, including Green
Cleaning, is everywhere.

What and when was the "tipping
point"?

It is almost impossible to determine
what one thing caused the excitement
about Green Cleaning and environmental
issues in general. Most likely it was the
fact that over the past several years, we
have become more aware of what we are
doing to our environment, and govern-
ments, private industry, and people
around the world have begun insisting we
be more environmentally responsible. 

As to Green Cleaning specifically,
greater interest in environmentally prefer-
able products evolved as the products
became both more effective at cleaning
and cost effective. When users realized
these products perform as well as if not

A Green Education better than conventional products-and the
costs were comparable-there simply was
no reason not to use them. Further, the
independent certification programs that
have evolved over the past few years have
helped clarify what is and is not Green
and have set standards that have helped
the consumer tremendously. 

You often stress the word "effec-
tive" when discussing Green Cleaning
products. Is there a reason for this?

Yes. We cannot rewrite history. Many
of the original Green Cleaning products
introduced a decade or more ago simply
did not perform well. But those days are
over. It is part of my job to know what
types of cleaning products, Green or not,
are available to the industry. Often now,
when I see a new Green product tested, I
am impressed with how well it performs.
We have to keep stressing that Green
products are effective, they perform well,
they protect health, and at the same time,
they have a reduced impact on the envi-
ronment.

I would also like to honor and
acknowledge all the time, effort, energy,
and money that jansan manufacturers
around the world have put into developing
Green Cleaning products. We would not
be where we are today, nor would we have
high-performing, effective Green
Cleaning products, if it was not for their
commitment to this concept.

How do you think the use of Green
Cleaning products will impact the
cleaning industry in China?

Let me answer that by describing
what has been evolving in North America
and other parts of the world where Green
Cleaning has established a foothold. We
have seen the industry become more
respected, and those in the industry place
higher value on what they are doing. The
reasons for this is are clear: not only has
effective Green Cleaning helped us real-
ize we must be more respectful to our
environment, but our role in protecting
health, improving worker productivity,
enhancing student performance, and
reducing absenteeism is now well estab-
lished. About a year ago, some experts
even suggested that the professional
cleaning industry should come under the
umbrella of the healthcare industry
because we do so much to keep people
healthy.

Earlier you mentioned cost issues.
Do all Green products now cost the
same as conventional products?

No, and I do not want to mislead any-
one. Some Green products do cost more
than conventional products. However, we
must analyze these cost factors carefully
because often the user is purchasing a
higher-quality, healthier product that
proves to be a cost savings overall. For
instance, high-filtration vacuum cleaners
that capture and trap contaminants so that
they do not become airborne are often
installed on higher-end vacuum cleaners.
However, these machines are often better
quality, last longer, and do not have the
service needs of less expensive vacuum
cleaners with relatively poor filtration
systems. When you calculate the added

Stephen Ashkin

longevity of the machine, fewer service
bills, and less downtime, it is clear the cost
of ownership of some high-filtration vac-
uum cleaners is actually less than that of
inexpensive vacuum cleaners. 

As to Green Cleaning chemicals,
many are comparably priced. What many
contractors and facility managers do as
they evolve into Green Cleaning is select
cost-compatible Green equivalents they
use most frequently, such as all-purpose

cleaners and window cleaners. This starts
them on their "Green journey," and then
they can begin exploring and cost compar-
ing Green products for other tasks.

What advantages are there for
cleaning companies in China to begin
Green Cleaning?

Again, what has happened in North
America can serve as an outline of what is
likely to happen in China. Historically,
cleaning in the United States has been
viewed as a "commodity," which means,
at least in the minds of facility managers,
that most cleaning companies are alike
with price the only differentiator. When
U.S. cleaning contractors began offering
Green Cleaning, it meant that health, pro-
tection of the environment, and improve-
ment of worker productivity and student
performance became differentiators. For
facility managers, this meant there was an
entirely new business model to consider.
They could do things the old way-hope for
the best at the lowest price-or hire a con-
tractor that could improve the perform-
ance of their facility.

We should also mention that Green
Cleaning products generally are safer for
cleaning workers. This often means there
are fewer accidents and injuries, less
worker turnover, and reduced absen-
teeism, which are all a savings for the
cleaning contractor.

A recent article in the New York
Times (April 19, 2009) reported that
China might "backpedal" on environmen-
tal issues because of the downturn in the
economy. If this happens, do you think it
will impact Green Cleaning?

The article referenced that some more
costly environmentally responsible proj-
ects, such as switching to cleaner fuels for
cars, are being reconsidered at this time.
Additionally, it mentioned that in an effort
to jump-start the economy, environmental
impact assessments on new projects,
which were allowed 60 days to produce
findings, have been reduced to just 5 days,
making a thorough examination of a new
project next to impossible. 

This is unfortunate because my con-
cerns for the environment go far beyond
Green Cleaning. I would like to see
greater sustainability and environmental
responsibility in all aspects of society and
in all industries. However, as we have
noted before, Green Cleaning products are
effective, and the costs are no longer a
concern when selecting most Green
Cleaning products. Because of this, and
because we are all so much more aware of
our impact on our environment, I expect
Green Cleaning, greater concerns about
water conservation, and sustainability to
continue to grow in China. 

“governments, private industry, and people around the world have begun 
insisting we be more environmentally responsible”

Enviro-Solutions, a manufacturer of
professional cleaning products with
offices in Canada and the U.S.,
has just released an updated
“Sustainability Statement.”  

The revised statement rec-
ognizes that Green cleaning has
evolved in recent years, going
from cleaning to protect health
with a reduced impact on the
environment, to a much broader
perspective, one of promoting
the “triple bottom line.” 

According to Mike Sawchuk, vice
president and general manager of Enviro-
Solutions, the triple bottom line typically

refers to companies that revise their busi-
ness practices to consider the impact their
company has on people, our planet, and
profits.  

In this case, “profits” recognizes that
a company is in business to produce earn-
ings. But it encourages firms to realize
that these profits should also benefit the
community as a whole.

Sawchuk says that along with taking
steps to protect the environment, the new
Sustainability Statement means his com-
pany is considering the broader econom-
ic and social impacts that cleaning, his

Enviro-Solutions Releases New
Sustainability Statement

company’s products, and the professional
cleaning industry have on the environ-

ment.
“For instance, we are renew-

ing our efforts with our distribu-
tors and end customers to become
more energy efficient, reduce
waste, and provide a healthier
environment in their  business
operations,” says Sawchuk. “This
also can help them cut operating
costs considerably.”

He adds that the profession-
al cleaning industry, which has proven to
be a leader in adopting environmentally

preferable cleaning practices, also has an
opportunity to be a leader in promoting
fair, ethical, and beneficial business prac-
tices toward cleaning workers and other
employees.

"We see our pursuit of truly sustain-
able, responsible business practices as a
work in progress,” concludes Sawchuk.
“It demands that we stay current with
new technologies that help our business,
our distributors’ businesses, and their
customers become more environmentally
responsible and consume less energy and
use fewer natural resources.” 

Mike Sawchuk

“It demands that we stay current with new technologies that help our
business, our distributors’ businesses, and their customers become
more environmentally responsible and consume less energy and use
fewer natural resources.”



Perfect match!
Announcing the Embassy®2 Supreme Thru-Air-Dried (TAD) Ultra Long 
Roll Towel (ULRT®) with an additional 400 feet of premium softness 
and absorbency. A perfect match for the sleek and curvy new 
Genesis™ line of dispensers. 

Check out the new longer (1000') TAD towel 
at booth 819, ISSA Chicago.

www.krugerproducts.com/afh

Embassy®2 Supreme Thru-Air-Dried Ultra Long Roll Towel®

and Titan™2 dispenser from the Genesis™ collection.

© 2009, ® Registered and ™ Trademark of Kruger Products.
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It is not unusual for a business to
become debilitated by cash flow con-
straints in today's economic upheaval.
Small to mid-sized companies worldwide
are commonly experiencing situations
such as ongoing negative sales trends,
stressed vendor terms, slower
receivable and inventory
turnover, losses, deteriora-
tion in asset values and other
depressing circumstances
which can set any company into a tail-
spin. Many businesses are facing even
more than one of these challenges.  As of
May 2009, according to the Discover
Small Business Watch, 49% of small
business owners say they have experi-
enced temporary cash flow issues in the
past 90 days (up 10% from April 2009
and the highest reported since the watch
began in August 2006.)

Often the effect of these negative sit-
uations is a loss of banking relationships,
which can exacerbate an already difficult
situation.  Most banks and large financial
institutions are currently in self preserva-
tion mode thus limiting their desire to
lend out additional credit.  Lines of cred-
it typically incorporate restrictive finan-
cial covenants, additional monitoring
expenses, and reporting demands which
can be burdensome and difficult for the
small business owner to live up to, espe-
cially during tough times.  Banks current-
ly taking in new customers, find them-
selves with a tremendous volume of bor-
rowing requests allowing them to limit
their approvals to profitable companies.

Is The Cash Flow Squeeze 
Keeping You Up At Night?

Even if a bank might be a good fit for a
company's working capital needs, this
selective approach leaves many business-
es out in the cold.  In addition, the com-
pany might require additional services in
relation to credit risk management and

accounts receivable management which
add substantial value.  These services are
typically not provided in conjunction
with a line of credit.

Without cash flow, how does a busi-
ness have the opportunity to stop the
bleeding, stabilize and get back to its goal
of profitability?  Positive cash flow is
critical for a business to run successfully.
And the business is probably finding its
vendors and customers with the same
issues.  Keeping cash flow stable requires
juggling most aspects of the operation,
including accounts receivables, payroll,
credit and inventory.  Depending on the
business model, industry and assets, there
are specialty finance companies that can
provide alternative debt products to
strained business-to-business companies
in a turnaround situation.  

Historically, private asset based
lenders cater to ailing companies with
working capital issues that cannot access
bank debt such as young growth compa-
nies, companies restructuring the busi-
ness and businesses in need of debtor-in-
possession financing.  Asset-based prod-

ucts from specialty finance providers
such as commercial invoice factoring and
purchase order financing are available to
support working capital requirements.
These products provide positive cash
flow as well as other benefits, providing a
great alternative to the onerous task of
raising equity and diluting future earn-
ings of the principal owners.  Benefits are

far beyond liquidity.  It is important to
understand the benefits of these products
and working with a non-bank financial
institution prior to assessing what is best
for the company.  

Commercial invoice factoring ben-
efits:

Same day advances on invoices
speed up cash flow, enabling the compa-
ny to purchase advantageously from sup-
pliers  and improve credit ratings

Accounts receivable management
provides savings through faster collec-
tions, elimination of overhead associated
with administration, and reduced credit
losses

Credit risk guidance to assess risk
of payment based on customers credit rat-
ings

Online real-time comprehensive
status reports on accounts receivable

Purchase order financing (aka
trade finance) benefits

Fulfill orders and achieve earn-
ings that would not otherwise be possible
without the need for cash layout 

Purchase finished goods without

tying up or drawing on line of credit
Negotiate vendor discounts by

eliminating credit risk
Regardless of the type of product

best suited to provide the company with
ongoing working capital, it is vital to
access working capital necessary to sta-
bilize the company versus the alterna-
tives so many other companies are faced
with today like bankruptcy, distressed
sale or diluting equity raises.

KEEP IN MIND, a stressed market
opens up opportunity. Companies that are
resilient and focused on developing their
own businesses will reap the rewards of a
less competitive marketplace with excit-
ing opportunities to expand the business

and grow the compa-
ny.  Focus on the
company's long-term
goals and do what's
necessary in the
short term to get
through these con-
fusing economic
times.   Freeing you
from worrying
about cash flow will

allow the owner and their team to do
what they do best - focusing on develop-
ing the business

Davi Tserpelis is the Director of
business development with Franklin
Capital Network, a nationwide provider
of working capital solutions including
factoring and purchase order financing
for small to mid-sized business-to-busi-
ness businesses, enabling companies to
quickly access liquidity to manage their
cash flow.  Davi can be reached in booth
4616, at 516-279-4423 or via email at
davi.tserpelis@franklincapitalnetwork.com

By Davi Tserpelis

Davi Tserpelis

Twenty-two years ago, ProTeam took
the Jan/San industry by storm with the
invention of the lightweight backpack
vacuum-forever revolutionizing commer-
cial cleaning and maintenance. With the
backpack vacuum came better ergonom-
ics and maneuverability, more powerful
suction and filtration, less impact on the
user's body, longer machine and motor
life, improved efficiency of use, and
increased productivity and cost savings.
The backpack vacuum simply made it
easier to clean, with better results. 

Fast-forward to today, and ProTeam
manufacturers a full line of backpack vac-
uums-in addition to dual-motor uprights
and speed canisters-to meet every com-
mercial cleaner's needs. Numerous stud-
ies tout the advantages of using backpacks
over uprights and canister vacuums-
including increased productivity and cost
savings from ease-of-use, efficiency and
durability. 

ProTeam is about to take the industry
by storm again. In early 2010, ProTeam
will release the first of the next generation
of vacuums, called the Super HalfVac
HEPA. This ultra-compact hip-style vacu-
um is the first of its kind, and is about to
change the face of commercial cleaning
with superior performance and filtration. 

Using the next level of design and
technology in motors, filtration systems
and ergonomics, the Super HalfVac HEPA

ProTeam revolutionizes the Industry Again with the
Brand New Super HalfVac HEPA

vacuum is in its own class. A revolution-
ary, first-of-its-kind Five Level Filtration
system allows the Super HalfVac HEPA to
take dust capture and retention of micro-

scopic particulates to the next level. With
Five Level Filtration, a unique HEPA fil-
ter system sits behind the motor, essential-
ly filtering air that has been cleaned by the
first levels of filtration in front of the
motor. This proprietary HEPA filter sys-
tem captures carbon dust from the motor,
giving a final cleaning to the filtered air
that has already run through an intercept
micro filter, a micro cloth filter and a
dome filter. 

No hip-style vacuum on the market

comes close to cleaning air the way the
Super HalfVac HEPA does. And the ben-
efits don't stop there. The compact design
of the Super HalfVac HEPA comes with
an ergonomic waist belt and lumbar sup-
port that distribute weight evenly for com-
fort and ease-of-operation. The unit's bal-
anced placement on the user's back and its
ability to be worn without shoulder straps
ensures maximum ergonomic benefits-
honoring the user's alignment, and allow-
ing a natural flow of movement that elim-
inates strain and stress. 

The side-to-side motion of cleaning
enabled by the Super HalfVac HEPA-as
with all ProTeam backpacks-is proven to
eliminate stress and body fatigue by uti-
lizing larger muscle groups. Detail work
is a snap with a wand that easily extends
for hard-to-reach areas. Though the Super
HalfVac HEPA is small, it is still as
mighty as ProTeam's larger backpacks,
providing superior power and perform-
ance for all your cleaning needs.  

With the Super HalfVac HEPA, you
also get the increased productivity and
cost-savings associated with all quality
backpacks. Studies show that using a
backpack over a single-motor upright
reduces the time it takes to clean a 10,000
square foot facility by 2.5 hours and can
save up to $5,280 a year in associated
costs. Times that by ten for a 100,000
square foot facility and you've just saved

up to $52,800 in a single year.
As with all ProTeam vacuums, the

Super HalfVac HEPA is built to last, and
they do-for years. The durability of
ProTeam vacuums make a measurable
difference on the environment and your
pocketbook: with less moving parts to
replace and a longer machine life, less
waste goes into our growing landfills and
more money stays in your wallet. Add the
cost savings you get from a machine and
parts you don't have to replace for years
to the increased productivity you get from
the Super HalfVac HEPA, and you've just
made one very smart investment.

The Super HalfVac HEPA is the per-
fect hip-style vacuum for those who want
performance, filtration and an ergonomic
lumbar support in a compact vacuum. It's
an ideal model for the smaller cleaning
worker-but fits all body types-and is an
excellent entry point into wearing back-
packs. Ideal for commercial offices, edu-
cation facilities, healthcare centers, retail
spaces and contract cleaning, the Super
HalfVac HEPA promises to take the effi-
ciency and productivity of your cleaning
to the next level. 

ProTeam will introduce the Super
HalfVac HEPA at the ISSA show, booth #
3116. Come by for a sneak peak, or visit
www.Pro-Team.com/redefined for more
information. The Super HalfVac HEPA
will be available to order in early 2010.

ProTeam’s Super HalfVac HEPA
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There is only one number one...Trebor.  

The most dependable source for parent 

rolls of Tissue, Towel and Napkin.  

Over 30 years and counting.

USA
Telephone: 732.335.4255

Fax: 732.335.4244
www.trebor.com

A trusted name in Tissue for over 30 years
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100 per cent recycled fiber and 88 per
cent post-consumer content.   Products
like the White Swan® Ultra Long Roll
Towels reduce packaging, core waste and
shipping impacts while providing 50 per
cent more product than a standard Long
Roll Towel. Our TITANTM Electronic
Touchless Towel Dispenser offers four
length settings to reduce consumption.
The Onliwon™  Mealmate® Napkin
Dispenser helps control napkin waste
through a "one-at-a-time" dispensing sys-
tem. Less waste and reduced costs are
benefits of the HandsFresh® Touchless
Foam Soap Dispenser, which also has a
battery life six times longer than the com-
petition, leading to fewer batteries to
recharge and recycle.

We have gone further to certify more
than 70 of our products under the
EcoLogoTM Program, North America's
most respected and established multi-
attribute environmental standard and cer-
tification mark. These tissue products also
contribute to the Leadership in
Environmental Efficiency and Design
(LEED) designation.

Kruger is also thinking about tomor-

Kruger Products: Rooted in Sustainability 
Environmental innovations have also been good for business

row today by taking the lead on environ-
mental protection and developing sustain-
able sources of energy. By partnering
with Manicouagan-Uapishka territory
representatives and the Canadian
Commission of UNESCO, Kruger is
helping protect the largest biosphere
reserve in Canada. By heading the devel-
opment of clean energy with 44 wind tur-
bines at the Port Alma Wind Farm in
Ontario, Kruger is producing enough
renewable and efficient energy to power
approximately 30,000 Ontario homes.
Kruger Energy will soon double this
clean energy output with a second wind
farm to be built in the Ontario municipal-
ity of Chatham-Kent by 2011; this second
wind farm will power an additional
25,000 homes annually. And by generat-
ing electricity with biomass produced
from diverting mill sludge and other
wood residue, Kruger Products is helping
to cut greenhouse gas emissions and is
helping to secure a healthier, more reli-
able future.

Kruger's sustainability story is far
from over. We want you to experience
what "green" really means and invite you
to follow our progress at: www.kruger-
products.ca/afh.  

We all are getting very concerned
about swine flu. But many people over-
look practical steps they can take to help
protect their health during this challeng-
ing flu season and throughout the year.
Many of these are simply commonsense

techniques that we should all be familiar
with.

To review some of these preventative
steps, Kaivac has prepared the Top Ten
Ways to Stay Healthy at Home, Work, or
School.  Below are those suggestions:

1. Proper handwashing is still the
most effective way to stop the spread of
germs, yet even doctors and nurses often
fail to adequately wash their hands as fre-
quently as they should.  According to one
study, average handwashing compliance
of doctors and nurses is about 63 per-
cent.*

2. The use alcohol-based hand sani-

Jansan Manufacturer Suggests 10 Ways to
Stay Healthy This Flu Season

tizers are effective, but should be viewed
as an interim measure.  They do not
replace the effectiveness of proper hand-
washing.

3. Get your flu shot and if a vaccine
is available for swine flu, get that one too.

4. Discard used tissues in toilets, not
trash cans.   

5. Keep your immune system strong:
eat well, stay active, and get lots of sleep.

6. Do not share pens, mugs, and
utensils.

7. Stay home from work if you’re
sick and keep your children home from
school if they are sick or have flu symp-
toms.

8. Make sure custodial workers regu-
larly and hygienically clean desks, kitchen
counters, door knobs and other surfaces,
especially commonly and frequently
touched surfaces.  CIRI** reports that
squeegee-based flat surface cleaning sys-
tems can eliminate more than 99 percent
of all germs and bacteria on desk surfaces.

9. Restrooms are high risk environ-
ments, especially during an outbreak.
They should be hygienically cleaned on a
frequent basis including: fixtures, coun-
ters, door knobs, walls, and floors.  Using
spray-and-vac systems effectively
removes soils and pathogens and protects
workers from unhealthy contact with con-
taminated surfaces. 

10. Stay alert.  Read and listen to
credible sources on how to stay healthy
through this challenging period. None of
us have to be another victim or swine flu
statistic.  

* Online Journal of Health and Allied
Sciences, April 26, 2007

** Cleaning Industry Research
Institute 
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Exhibitors Listing
$2.95 Guys  . . . . . . . . . . . . . . . . . . . . . . .4740
3L Industries, Inc.  . . . . . . . . . . . . . . . . . . .121
3M Building & Commercial

Services Div. . . . . . . . . . . . . . . . . . . . . .2030
ABC Compounding Co., Inc. . . . . . . . . . .2058
ABCO Products Corp.  . . . . . . . . . . . . . .1458
Ableman International Co., Ltd.  . . . . . . . .1860
Ace Janitorial & Surgical Supply Co.  . . . .2052
ACI Industries Converting  . . . . . . . . . . . .4908
ACS Industries, Inc./Scrubble Division  . .2667
Activant Solutions, Inc.  . . . . . . . . . . . . . .2537
Activeion Cleaning Solutions . . . . . . . . . . .426
Activtek Environmental  . . . . . . . . . . . . . .4438

Advance  . . . . . . . . . . . . . . . . . . .1223
Advanced Vapor Technologies, LLC  . . . .1900
Advantage Products Corp.  . . . . . . . . . . .1852

AFFLINK  . . . . . . . . . . . . . . . . . . .1262
Afidamp Fab - Afidamp Com  . . . . . . . . . .2021
Air Spencer USA, LLC  . . . . . . . . . . . . . .4469
AirSir Enterprise Ltd. . . . . . . . . . . . . . . . . .853
Airx Laboratories/The Bullen Companies 4755
Allied West Paper Corp.  . . . . . . . . . . . . .1258
All-Lines Leasing  . . . . . . . . . . . . . . . . . . .4569
Alpha Chemical Services, Inc.  . . . . . . . . .1018
Alpine Aromatics International, Inc.  . . . . .4460
Aluf Plastics Division . . . . . . . . . . . . . . . .3103
Amano Pioneer Eclipse Corp.  . . . . . . . . .2442
Amer Electric Motion, Inc.  . . . . . . . . . . . . .451
American Cleaning Solutions,

Div. of American Wax Co. . . . . . . . . . . .4654
American Dish Service  . . . . . . . . . . . . . .1842
American EPAY, Inc.  . . . . . . . . . . . . . . . .4715
American Express  . . . . . . . . . . . . . . . . . . .342
American Sanitary Products  . . . . . . . . . .2358
American School & Hospital Facility  . . . .2300
American Specialties, Inc.  . . . . . . . . . . . .4367
American Training Videos, Inc.  . . . . . . . .2139
Americo Manufacturing Co., Inc.  . . . . . . .3919
Ammex Corp.  . . . . . . . . . . . . . . . . . . . . .1912
Amrep, Inc.  . . . . . . . . . . . . . . . . . . . . . . .3205
Amsterdam RAI Exhibitions  . . . . . . . . . . . .414
Apache Mills, Inc.  . . . . . . . . . . . . . . . . . .2043
APC Filtration, Inc.  . . . . . . . . . . . . . . . . .4770
Apeiron Stone Care  . . . . . . . . . . . . . . . .3839
Architectural Brass Company  . . . . . . . . .5234
Associated Products a division

of California Scents  . . . . . . . . . . . . . . . .230
Association of Residential Cleaning

Services International  . . . . . . . . . . . . . .2001
Athea Laboratories, Inc.  . . . . . . . . . . . . .3412

Atlas Paper Mills  . . . . . . . . . . . . . . . . . . .2631
Atrix International  . . . . . . . . . . . . . . . . . .1648
ATS International Co., Ltd  . . . . . . . . . . . . .419
Averyck Engineering & Development . . . . .416
AWAY Chemical Corp.  . . . . . . . . . . . . . .3837
Aztec Products, Inc.  . . . . . . . . . . . . . . . .3905
B&G Equipment Company . . . . . . . . . . . .4458
Bagcraft Papercon  . . . . . . . . . . . . . . . . .3641
Baiksan Lintex, Ltd  . . . . . . . . . . . . . . . . . .651
B-Air Dryers/Airmovers . . . . . . . . . . . . . .4415
Bayersan Temizlik Sistem  . . . . . . . . . . . . .210
Beach Sales & Engineering - Hurricone  . .1960
Beckson Industrial Products, Inc.  . . . . . .4054
Bemetex (Ningbo) Commodity Co., Ltd.  . .346
Berk Wiper Converting, LLC . . . . . . . . . .1063
Berkley Square, Inc.  . . . . . . . . . . . . . . . .4442
Berry Plastics  . . . . . . . . . . . . . . . . . . . . . .846
Best Sanitizers, Inc.  . . . . . . . . . . . . . . . .4912
Beta Technology  . . . . . . . . . . . . . . . . . . . .758
Betco Corp.  . . . . . . . . . . . . . . . . . . . . . .3605
Big D Industries, Inc. . . . . . . . . . . . . . . . .2612
BioTech Medical LLC  . . . . . . . . . . . . . . .2042
Blueair . . . . . . . . . . . . . . . . . . . . . . . . . . .2258
Bobrick Washroom Equipment, Inc. . . . . .2242
BOC Plastics  . . . . . . . . . . . . . . . . . . . . . .352
Bolero Wireless  . . . . . . . . . . . . . . . . . . .1769
BOX Packaging, Inc.  . . . . . . . . . . . . . . . .3639
Breeze Software  . . . . . . . . . . . . . . . . . . .4155
Briarwood Products Co.  . . . . . . . . . . . . .4156
Bro-Tex, Inc.  . . . . . . . . . . . . . . . . . . . . . .4139
Brulin & Company, Inc.  . . . . . . . . . . . . . .3858
Brush & Clean Corp.  . . . . . . . . . . . . . . . .1453
Brushtech, Inc.  . . . . . . . . . . . . . . . . . . . .4456
Buckeye International, Inc.  . . . . . . . . . . .1523
Building Service Contractors Assn.
International . . . . . . . . . . . . . . . . . . . . . . .2026
Building Services

Management Magazine . . . . . . . . . . . . .5218
Bullen Midwest/Nuance Solutions, Inc. . .4906
Busch Systems International  . . . . . . . . . .4236
C.I. Marwind S.A.  . . . . . . . . . . . . . . . . . .4911
CaddyClean Sweden AB . . . . . . . . . . . . . .309
Cadex Electronics  . . . . . . . . . . . . . . . . . . .115
CAM SPRAY/Command Pressure

Washers  . . . . . . . . . . . . . . . . . . . . . . . .2435
Canberra Corp.  . . . . . . . . . . . . . . . . . . . .3846
Cancun Center: 

Conventions & Exhibitions . . . . . . . . . . .2102
Carolina Mop Manufacturing Co.  . . . . . . .852
Carolina Paper Converters, Inc.  . . . . . . .4544
Carpet & Rug Institute (CRI)  . . . . . . . . . .1849
Carroll Company  . . . . . . . . . . . . . . . . . . .3911

Cascades Tissue Group  . . . . . . .3915
Ceiling Professionals International . . . . . .4738

Cellucap Manufacturing Co.  . . . . . . . . . .4058
CFR Environmental Cleaning Systems  .1240A
Chapin Manufacturing, Inc.  . . . . . . . . . . .4550
Chase Products Co.  . . . . . . . . . . . . . . . .2467
ChemBlend International, LLC . . . . . . . . .1017
Chester Labs, Inc. . . . . . . . . . . . . . . . . . . .330
Chlorine Free Products

Association (CFPA)  . . . . . . . . . . . . . . .1647
Church & Dwight Co., Inc. . . . . . . . . . . . . .548
Cimex-USA  . . . . . . . . . . . . . . . . . . . . . . . .205
Cintas Corp.  . . . . . . . . . . . . . . . . . . . . . .1756
Citrus Oleo  . . . . . . . . . . . . . . . . . . . . . . .5214
Claire Manufacturing Co.  . . . . . . . . . . . .2625

Clarke  . . . . . . . . . . . . . . . . . . . . .1235
Clausen Carpet Solutions/The Bullen
Companies  . . . . . . . . . . . . . . . . . . . . . . .4756
Clean Control Corp.  . . . . . . . . . . . . . . . . .858
Clean Holdings LLC  . . . . . . . . . . . . . . . .2169
CleanGredients/GreenBlue . . . . . . . . . . .1747
Cleaning for a Reason . . . . . . . . . . . . . . .2000
Cleaning Industry Research Institute (CIRI)2049
CleanMaster  . . . . . . . . . . . . . . . . . . . . .1230A
CleanMax Commercial Vacuums . . . . . . .1812
CleanTelligent Software  . . . . . . . . . . . . .1855
Clorox Professional Products Co.  . . . . . .2402
CM B2B Trade Group  . . . . . . . . . . . . . . .2170
Cobo International . . . . . . . . . . . . . . . . . . .951
Colgate Palmolive Company, Commercial
Customer Group  . . . . . . . . . . . . . . . . . . .4405
Colonial Bag Corp.  . . . . . . . . . . . . . . . . .2400
Comac Corp., Inc. . . . . . . . . . . . . . . . . . .4443
Concept Amenities  . . . . . . . . . . . . . . . . .2136
Continental Commercial Products, LLC  .1505

Convermat Corp.  . . . . . . . . . . . .1255
Core Products Co., Inc.  . . . . . . . . . . . . .1060
CP Industries  . . . . . . . . . . . . . . . . . . . . .2539
CPC Aeroscience  . . . . . . . . . . . . . . . . . .4067
Creative Chemicals, Inc.  . . . . . . . . . . . . .2438
Creative Products International, Inc.  . . . .3867
Cross Country

Installations & Service, LLC  . . . . . . . . .4202
Crown Chemical, Inc.  . . . . . . . . . . . . . . . .105
Crown Mats & Matting, Div. of Ludlow
Composites Corp. . . . . . . . . . . . . . . . . . .4242
Crown Products, LLC  . . . . . . . . . . . . . . . .521
Crypton . . . . . . . . . . . . . . . . . . . . . . . . . .1253
Crystal Lake Manufacturing, Inc.  . . . . . . . .423
Daley International . . . . . . . . . . . . . . . . . .4635
Daniels Associates, Inc.  . . . . . . . . . . . . .2147
Darnel, Inc.  . . . . . . . . . . . . . . . . . . . . . . .2360
DCL Solutions,  a PAK-IT, LLC company  .332
DDI System, LLC  . . . . . . . . . . . . . . . . . .4450
Dead Sea Works Ltd. c/o PICC  . . . . . . .4761

Deb SBS, Inc.  . . . . . . . . . . . . . . . . . . . . . .630
Dedicated Transport, LLC  . . . . . . . . . . . . .461
Delamo Manufacturing  . . . . . . . . . . . . . .4515
Delta Industries  . . . . . . . . . . . . . . . . . . . .1160
Delta Marketing Int'l, LLC  . . . . . . . . . . . . .954
DEMA Engineering Company  . . . . . . . . .2016
Dial, A Henkel Company  . . . . . . . . . . . . .3416
Diamond Wipes . . . . . . . . . . . . . . . . . . . .4158
Direct Mop Sale, Inc.  . . . . . . . . . . . . . . . .109
Dirt Killer Pressure Washers, Inc.  . . . . . .5112
Discover Energy Corp.  . . . . . . . . . . . . . .1024
Domo Industry Inc.  . . . . . . . . . . . . . . . . .2359
Donzee Enterprise Ltd.  . . . . . . . . . . . . . . .218
Dr. Gum, Inc. . . . . . . . . . . . . . . . . . . . . . . .347
Draco Hygienic Products, Inc.  . . . . . . . . . .867
Dri-Eaz Products, Inc.  . . . . . . . . . . . . . . .3011
DSC Products, Inc.  . . . . . . . . . . . . . . . . . .221
Durable Corp.  . . . . . . . . . . . . . . . . . . . . .4040
Durable Packaging International  . . . . . . .3431
Dust-Tex Worldwide Corp., Inc. . . . . . . . .4667
Dynamic Research Co., Inc.  . . . . . . . . . .1154
Earth Friendly Products  . . . . . . . . . . . . . .1825
Ebac Industrial Products, Inc.  . . . . . . . . .4135
ECi  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2439
Eclectic Products, Inc.  . . . . . . . . . . . . . . . .550
Eco Concepts, Inc.  . . . . . . . . . . . . . . . . . .443
EcoForm  . . . . . . . . . . . . . . . . . . . . . . . . .1948
Ecolab Inc. . . . . . . . . . . . . . . . . . . . . . . . .4917
EcoLogo / Terrachoice  . . . . . . . . . . . . . .1947
EDIC  . . . . . . . . . . . . . . . . . . . . . . . . . . . .2458
EG Robot  . . . . . . . . . . . . . . . . . . . . . . . . .215
Electrolux Home Care Products, NA  . . . .1862
Emerald Professional Protection

Products  . . . . . . . . . . . . . . . . . . . . . . . .3637
EMI Yoshi  . . . . . . . . . . . . . . . . . . . . . . . . .226
Emmonya Biotech  . . . . . . . . . . . . . . . . . . .415
EMSCO GROUP Commercial Products  .2148
Envirochem, Inc.  . . . . . . . . . . . . . . . . . . .3749
Envirodri-USA, LLC . . . . . . . . . . . . . . . . . .232

Enviro-Solutions Ltd.  . . . . . . . . .4001
EP Minerals, LLC  . . . . . . . . . . . . . . . . . .4037
EPA Design for the Environment  . . . . . . .1746
eQuest Software . . . . . . . . . . . . . . . . . . .1570
Essential Industries, Inc.  . . . . . . . . . . . . .2010
ETC of Henderson, Inc.  . . . . . . . . . . . . . .4446
Ettore Products Co.  . . . . . . . . . . . . . . . .3425
Eulen America  . . . . . . . . . . . . . . . . . . . . .5133
Eurow & O'Reilly Corp.  . . . . . . . . . . . . . .2143
Evolution Sorbent Products LLC  . . . . . . .3909
Excel Dryer, Inc.  . . . . . . . . . . . . . . . . . . .1836
Executive Cleaning Services, LLC . . . . . .1854
Expanded Technologies Corp.  . . . . . . . . .4539
ExpressTime  . . . . . . . . . . . . . . . . . . . . . .4035
Eye Lighting International . . . . . . . . . . . . .1754
Fas-Trak Industries  . . . . . . . . . . . . . . . . .4269
Filmop USA . . . . . . . . . . . . . . . . . . . . . . . .605
First Illinois Systems Inc. . . . . . . . . . . . . .2055
Flexaust . . . . . . . . . . . . . . . . . . . . . . . . . .2437

New Product & Exhibitor Highlights
Windsor  Industries         Booth 639 Cascades  Wiping Solutions Booth 3915 Clarke Booth 1235
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Bright Ideas Shine at ISSA/INTERCLEAN 

entrepreneurs from nearly every field of
business on his show, The Big Idea With
Donny Deutsch, to discover what moves
helped them conquer an array of business
challenges. 

ISSA will also feature a session—
sponsored by Activeion Cleaning
Solutions—with none other than former
NFL coach Mike Ditka today at 8:45
a.m. In The Leadership ACE—Attitude,
Character, and Enthusiasm, “Iron Mike”
will impart his wisdom regarding exactly
what it takes to lead
your team to suc-
cess against any
odds as well as how
to personally evolve
into the leader that
companies seek
today.

And that’s just
the beginning.
When it comes to
the full line-up of
education at this year’s show, you’re
bound to find the solutions you’re look-
ing for. If sales is your focus, check out
Become a Rainmaker, Even in a Drought
Market, or take in Economic Forecast
2010—What the Future Holds, with
renowned economist and TV commenta-
tor Alan Beaulieu. If cash flow is a con-
cern, you won’t want to miss Unlocking
Trapped Cash With Dead Stock Planning
or Turning Buyers Into Investors.

Also scheduled are many customer-
focused sessions that your top people
should attend to help get inside the minds
of every valued account, from infection
control and green cleaning to finding out
where facilities professionals are looking
to cut costs. Try Frugalisms: Creative
Concepts in Facilities Leadership, for
instance, to help you understand the hot
buttons of in-house customers.

Further, there’ll be an entire track of
green sessions at the conference,
designed to help you determine how sus-
tainable your own organization can
become as well as how to prepare cus-
tomers to meet LEED-EB: O&M
requirements and many other corner-
office green requests.

Of course, you might also find your
next bright idea simply by talking to fel-
low attendees, which is why ISSA has
expanded networking opportunities at
this year’s event. In addition to the popu-
lar All-Industry Networking Lunch—on
Tuesday, October 6, at noon, with
Chicago Board of Trade veteran Maxine
Shapiro speaking on The Power of
Making a Connection—there will be a
new Show Floor Roundtable Lunch,
right in the exhibit hall, on Thursday,
October 8, at noon.

Time Savers
To assist you in working the show

more efficiently, ISSA has programmed
each seminar and networking event at
www.issa.com as well as in the registra-
tion process, so you can download them
right into Outlook. This option helps you
plug your show schedule right into your
PDA. Plus, the interactive exhibit direc-
tory at www.issa.com/exhibitors helps

Continued from page 1

Mike Ditka

you review companies you want to visit
and contact to set up appointments. In
addition, there will be new Laptop
Stations right on the exhibit floor, at
Booth 367, allowing you access to your
office so you can continue to do business
throughout the week. Just bring your lap-
top and plug in to gain Internet access.

To make the most of your time at
ISSA/INTERCLEAN, don’t forget the
complimentary option to set up your own
private meetings with customers or peers
at the Show Floor Meeting Rooms, also
found at Booth 367. It’s where you can
sign up for one-hour slots to do business
without being too far from your next
appointment.

Alliance Events
This year, ISSA celebrates the 10-

year co-location anniversary with the
International Executive Housekeepers
Association. The Association of
Residential Cleaning Services
International convention also will return
to ISSA/INTERCLEAN in Chicago.

The newest co-location partner will
be the Building Service Contractors
Association International, which will host
a special Executive Seminar program on
October 9, open to distributors. Not only
will you find top management education
here, but you’ll also network with the
leaders in contracting and distribution.

This session will feature Smith Bucklin
CEO Henry Givray and executive trainer
Art Turock, sharing cutting-edge busi-
ness-growth strategies for today’s clean-
ing executive. For more information, visit
www.bscai.org.

Many distributor buying groups and
associations will be present at this year’s
event as well, some hosting their own
member events during the week. In addi-
tion, ABM Industries will again host its
distributor and supplier appreciation
event—one that impacts many ISSA
members—in conjunction with
ISSA/INTERCLEAN.

ISSA is also working with the
Healthy Schools Campaign to host a spe-
cial Educational Facilities Day on
October 9, providing special sessions and
exhibit-hall demonstrations to help
today’s strapped schools manage cleaning
operations toward healthier, greener out-
comes.

Thursday, October 8, 10:15 - 10:45
a.m.

ISSA Resource Center, Booth 1200
Donny Deutsch will sign copies of

his latest book, The Big Idea: How to
Make Your Entrepreneurial Dreams Come
True, From the Aha Moment to Your First
Million, immediately following his
ISSA/INTERCLEAN keynote address,
October 8, from 10:15 a.m.-10:45 a.m., at
the ISSA Resource Center, Booth 1200.
Copies of the book will be available for

purchase on site.
CIMS-GBPress Conference
Wednesday, October 7
3:00-3:30 p.m. Booth  3046

ISSA will host a press conference
coinciding with the launch CIMS-GB, the
new Green Building designation of the
popular ISSA Cleaning Industry
Management Standard (CIMS). The press
conference will take place in Booth 3046,
adjacent to the Green Connections Center
on the show floor.

ISSA Best Customer Service
Awards

The ISSA Best Customer Service
Awards acknowledges exhibitors that dis-
play outstanding customer service to
attendees visiting their booths during
tradeshow-floor hours. Using the ballots
provided in their badge holders, distribu-
tors, building service contractors, and in-
house service providers will have the
opportunity to vote for these awards,
given to two categories of exhibitors
(booths up to 300 square feet and booths
400 square feet or over) in five product
categories: chemicals, disposables, pow-
ered equipment, supplies & accessories,
and services & technology. Awards will be
presented at the ISSA Resource Center,
Booth 1200, on Friday, October 9, at
10:00 a.m. 

Rubbermaid Commercial Products
(RCP), the leader in durable facility
maintenance solutions, proudly intro-
duces a new standard of excellence in
heavy-duty carts and trucks. This
line of heavy-duty material han-
dling solutions has been signifi-
cantly redesigned and expanded
into new categories, new prod-
ucts, and new innovations to help
end-users work smarter, faster and
safer. 

"The new line of smarter
Heavy-Duty Material Handling
Carts & Trucks consists of 55
products that provide meaningful
and unique solutions for top user
needs in the marketplace," said
Scott Singleton, Global Business
Team Leader-Material Handling
at Rubbermaid Commercial
Products. "Known for industry-
leading durability, Rubbermaid
Commercial Products' rigorously
tests its products to ensure they
meet or exceed industry stan-
dards, and this new line in no
exception. Our Duramold™ struc-
tural resin and metal composite structure
has the highest strength-to-weight ratio
when compared to other metal, wood and
solid plastic decks and has been tested to
hold and transport up to 2,500 pounds of
weigh load capacity-that's almost 40
buckets of sheetrock compound."

Rubbermaid's new Heavy-Duty
Material Handling line offers a smart
solution for end-users in any commercial
environment where you need to move

RCP INTRODUCES INNOVATIVE MATERIAL
HANDLING SOLUTIONS THAT ARE SMART,

RUGGED & TRUSTED
heavy payloads-on a construction site, in
a manufacturing plant or within an office
building. From Platform Trucks and
Utility Carts, to our patent pending
Convertible A-Frame and Convertible

Platform Trucks, Rubbermaid offers the
right material handling products for
almost every environment and applica-
tion. 

Smart
Rubbermaid's new Material

Handling line consists of a range of appli-
cation-specific designs that offer superior
ergonomics and enhanced maneuverabil-
ity for improved productivity. "At
Rubbermaid Commercial Products, we

Rubbermaid's Heavy-Duty Handling line

believe in working smarter and our new
line of carts and trucks are designed to
help the end-user move loads safely and
efficiently," said Singleton. "Our variable
grip-height handle on our carts and trucks
was designed to not only improve maneu-
verability, but to help reduce muscle strain
for most users, regardless of height. And
we've taken the guess-work out of casters
by testing and selecting the optimal caster
options for each product."

Rugged
Rubbermaid's exclusive Duramold™

technology offers the highest strength-to-
weight ratio when compared to metal,
wood and solid plastic decks.
Duramold™ decks are formed from a pre-
cision engineered resin and metal com-
posite structure that is lighter then typical
metal and wood products without sacrific-
ing strength, allowing end-users to put
their effort into moving their payload not
their truck.  "From the maintenance side,
our Duramold™ decks won't warp, dent,
splinter, rust or rot," added Singleton.
"And virtually maintenance-free, its
resilient surface absorbs impact and is
resistant to most chemicals, impervious to
water damage and easily cleaned."

Trusted
As the material handling category

leader and partner for the smartest solu-
tions for more then 30 years, construction
superintendents, material managers and
facility maintenance managers count on
RCP's breakthrough innovations, best-in-
class features and long-lasting products to
meet their most demanding heavy-duty
material handling needs. 

For more information about
Rubbermaid's Heavy-Duty Material
Handling Solutions, visit:
http://www.rcpmaterialhandling.com or
call your RCP distributor.  
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FlexSol Packaging Corp.  . . . . . . . . . . . . .3461
Flitz International Ltd.  . . . . . . . . . . . . . . .1156
F-MATIC  . . . . . . . . . . . . . . . . . . . . . . . . . .551
Fogmaster Corp.  . . . . . . . . . . . . . . . . . . .2140
Foote-Mats Marketing, LLC,

Div. of Bangor Plastics, Inc.  . . . . . . . . .4157
Formula Corp.  . . . . . . . . . . . . . . . . . . . . .1016
Fortune Plastics, Inc. . . . . . . . . . . . . . . . . .446
Foundations Worldwide, Inc.  . . . . . . . . . .4660
Frank Miller & Sons, Inc.  . . . . . . . . . . . . .4563
Franklin Capital Holdings, LLC  . . . . . . . .4616
Franmar Chemical, Inc.  . . . . . . . . . . . . . . .563
Fresh Products, LLC  . . . . . . . . . . . . . . . .3655
Fuller Brush Commercial Products  . . . . .4542
Fullriver Battery USA  . . . . . . . . . . . . . . . .660
Fumacare Limited  . . . . . . . . . . . . . . . . . . .420
G & F Manufacturing Co., Inc. . . . . . . . . .3737
Gamco, Div of Bobrick

Washroom Equipment Co.  . . . . . . . .2242AA
Gateway Safety  . . . . . . . . . . . . . . . . . . .1767
Gator Chemical Co.  . . . . . . . . . . . . . . . .1353
Geerpres, Inc.  . . . . . . . . . . . . . . . . . . . . . .430
General Pump, Inc.  . . . . . . . . . . . . . . . . .4137
Gent-L-Kleen Products, Inc.  . . . . . . . . . .4758

Georgia-Pacific Professional  . . . .611

GOJO Industries . . . . . . . . . . . . .1815
Golden Star Inc.  . . . . . . . . . . . . . . . . . . .3652
GP Plastics Corp.  . . . . . . . . . . . . . . . . . .4043
Graco Manufacturing Co.  . . . . . . . . . . . .4744
Grand Technology, Inc.  . . . . . . . . . . . . . . .511
Green Seal, Inc.  . . . . . . . . . . . . . . . . . . .1649
Greenbrands  . . . . . . . . . . . . . . . . . . . . . .3908
Greenguard Environmental Institute . . . . .1750
Guangzhou Baiyun Cleaning

Tools Co., Ltd.  . . . . . . . . . . . . . . . . . . .4261
Gusmer Enterprises, Inc. . . . . . . . . . . . . .4662
H.D. Hudson Mfg. Co.  . . . . . . . . . . . . . .1867
Haaga Great Lakes  . . . . . . . . . . . . . . . . .3742
Hagco Industries  . . . . . . . . . . . . . . . . . . .4444

Hagleitner Hygiene International GmbH . .4108
Handago, LLC . . . . . . . . . . . . . . . . . . . . .5130
Handi-Foil of America, Inc. . . . . . . . . . . . .4216
Harper Brush Works, Inc.  . . . . . . . . . . . .3862
Ha-Ste Manufacturing, Inc.  . . . . . . . . . . . .246
Haviland Corp.  . . . . . . . . . . . . . . . . . . . .4435
Hawk Enterprises of Elkhart, Inc. . . . . . . .2205
Healthy Schools Campaign (HSC)  . . . . .1946
Heritage Bag Company  . . . . . . . . . . . . . .2224
Hertron International, LLC  . . . . . . . . . . . .4670
Hesco, Inc.  . . . . . . . . . . . . . . . . . . . . . . .1959
Hill Brush, Inc  . . . . . . . . . . . . . . . . . . . . .4109
Hillyard Industries  . . . . . . . . . . . . . . . . . . .863
Hi-Tec Laboratories, Inc.  . . . . . . . . . . . . . .561
HMI Industries, Inc. (Health-Mor, Inc.)  . . .2054
Holloway House, Inc. . . . . . . . . . . . . . . . .1058
Home Cleaner Magazine  . . . . . . . . . . . . .2100
HOSPECO  . . . . . . . . . . . . . . . . . . . . . . .3615
Howard Berger Co.  . . . . . . . . . . . . . . . . .3940
HTC, Inc. . . . . . . . . . . . . . . . . . . . . . . . . .4416
Hubbell  . . . . . . . . . . . . . . . . . . . . . . . . . .4351
Huey Chemical Corp  . . . . . . . . . . . . . . . .2048
Hydro Systems Company  . . . . . . . . . . . .3005
Hydro Tek - Cleaning Equipment Mfg.  . . .5123
Hydro-Force Manufacturing . . . . . . . . . . . .123
HYSO, LLC . . . . . . . . . . . . . . . . . . . . . . .5230
ICS Cleaning Specialist Magazine . . . . . .5223
Impact Products, LLC  . . . . . . . . . . . . . . .1218
InBrella Systems, Div. of Guardian

Industrial Products, Inc. . . . . . . . . . . . . .2069
Innovative Chemical Corp.  . . . . . . . . . . .2901
Inopak Ltd.  . . . . . . . . . . . . . . . . . . . . . . .4638
Institute of Inspection

Cleaning & Restoration  . . . . . . . . . . . . .3201
Intellibot Robotics LLC  . . . . . . . . . . . . . .2209
Intelligent Products, Inc.  . . . . . . . . . . . . .3937
Inteplast Group Ltd.  . . . . . . . . . . . . . . . .1936
Intercon Chemical Co., Inc.  . . . . . . . . . . .3854
International Executive Housekeepers
Association, Inc.  . . . . . . . . . . . . . . . . . . .2302
International Salt Co. . . . . . . . . . . . . . . . .4538
iPack Solution  . . . . . . . . . . . . . . . . . . . . .4205
IPC Eagle Corp.  . . . . . . . . . . . . . . . . . . .1805

ISSA Resource Center  . . . . . . . .1200
Italian Trade Commission  . . . . . . . . . . .2021A
ITT Corp. - Flojet  . . . . . . . . . . . . . . . . . . .4552

ITW Dymon . . . . . . . . . . . . . . . . . . . . . . .3667
J & M Technologies, Inc.  . . . . . . . . . . . . .1837
J. & E. Sozio, Inc.  . . . . . . . . . . . . . . . . . .2902
J.T. Eaton & Co., Inc. . . . . . . . . . . . . . . . .4248
Jadcore, Inc.  . . . . . . . . . . . . . . . . . . . . . . .114
Janibell  . . . . . . . . . . . . . . . . . . . . . . . . . .4459
Jay Manufacturing . . . . . . . . . . . . . . . . . .5111
JCH International  . . . . . . . . . . . . . . . . . .1958
Jen/Mar Systems Corp.  . . . . . . . . . . . . .1952
Jiangsu Jiuding New Material Co.,Ltd . . . .225
Jofel USA, LLC.  . . . . . . . . . . . . . . . . . . .5012
Johnson Wilshire, Inc.  . . . . . . . . . . . . . . .4348
JohnsonDiversey  . . . . . . . . . . . . . . . . . .1246

Kaivac, Inc. . . . . . . . . . . . . . . . . .1513
Kalle GmbH . . . . . . . . . . . . . . . . . . . . . . . .351
Karcher-Shark Pressure Washers  . . . . . . .439
Kennedy Hygiene Products Ltd.  . . . . . . . .311
Keystone Adjustable

Cap Company, Inc.  . . . . . . . . . . . . . . . .4263
Kimberly-Clark Professional  . . . . . . . . . .4409
Kissner Salts & Chemicals Ltd.  . . . . . . . .5009
KleenRite Equipment/Edge  . . . . . . . . . . .4663
KlenzCorp International, Inc.  . . . . . . . . . . .242
Knight, LLC, Unit of IDEX Corp.  . . . . . . .3830
Koala Kare Products,

Div. of Bobrick  . . . . . . . . . . . . . . . . . .2242A
Koblenz (Thorne Electric Co.)  . . . . . . . . .3405
Konie Cups International, Inc.  . . . . . . . . .3648

Kruger Products  . . . . . . . . . . . . . .819
Kutol Products Company  . . . . . . . . . . . .2035
LagasseSweet  . . . . . . . . . . . . . . . . . . . .1461
Lambent Technologies . . . . . . . . . . . . . . .5224
Lambskin Specialties . . . . . . . . . . . . . . . .1839
Leading Edge Products, Inc.  . . . . . . . . . .4767
Lester Electrical  . . . . . . . . . . . . . . . . . . . .760
Lifeline Batteries  . . . . . . . . . . . . . . . . . . . .322
Lindhaus USA  . . . . . . . . . . . . . . . . . . . . .3408
Linix America . . . . . . . . . . . . . . . . . . . . . .3941
Little Giant Ladder Systems  . . . . . . . . . .1752
Lollicup USA, Inc.  . . . . . . . . . . . . . . . . . . .448
Lotusoft, Inc.  . . . . . . . . . . . . . . . . . . . . . . .525
LUXOR  . . . . . . . . . . . . . . . . . . . . . . . . . . .348
M & M Vacuum Cleaner

Parts Dist., Inc.  . . . . . . . . . . . . . . . . . . .1124
MAGCO Incorporated . . . . . . . . . . . . . . .4909
Magnolia Brush Manufacturers Ltd.  . . . .1663
Maintenance Sales News  . . . . . . . . . . . .4056
Maintenance Supplies  . . . . . . . . . . . . . . .4352
Malco Products, Inc.  . . . . . . . . . . . . . . . .2802
Marcal Manufacturing, LLC  . . . . . . . . . . .4570
MARINO VILEDA PROFESSIONAL  . . . .3620
Markit Promotions . . . . . . . . . . . . . . . . . .1910
Mastercraft Industries, Inc.  . . . . . . . . . . .1012
MBS Dev, Inc. . . . . . . . . . . . . . . . . . . . . .1655
Mercantile Development, Inc.  . . . . . . . . .1967
Mercury Floor Machines, Inc.  . . . . . . . . .4238
Merfin Systems LLC  . . . . . . . . . . . . . . . .3850
Met-All Industries  . . . . . . . . . . . . . . . . . . .513
Metro Paper Industries, Inc.  . . . . . . . . . .1467
Mid-America Bag, LLC  . . . . . . . . . . . . . . .353
MidLab, Inc.  . . . . . . . . . . . . . . . . . . . . . .4061
Milazzo Industries, Inc.  . . . . . . . . . . . . . .3658
Milwaukee Dustless Brush,

Gordon Brush Wisconsin, LLC  . . . . . . .1832
Mima Towel & Supply Co., LLC  . . . . . . .4562
Minuteman International, Inc. . . . . . . . . . .4418
Misco Products Corp.  . . . . . . . . . . . . . . .3801
Moody Insurance Worldwide  . . . . . . . . . .2003
Morgro, Inc.  . . . . . . . . . . . . . . . . . . . . . .4257
Morton Salt . . . . . . . . . . . . . . . . . . . . . . .2142
Mor-Value Parts Co.  . . . . . . . . . . . . . . . .4140
Motsenbocker's Lift Off  . . . . . . . . . . . . .1369
Multi-Clean, Inc.  . . . . . . . . . . . . . . . . . . .4219
MVP Group Corp. . . . . . . . . . . . . . . . . . . .243
Mytee Products, Inc.  . . . . . . . . . . . . . . . .4650
NaceCare Solutions  . . . . . . . . . . . . . . . .1537
NAPCO Bag & Film . . . . . . . . . . . . . . . . .1123
National Chemical Laboratories, Inc.  . . . .2330
National Tissue Co.  . . . . . . . . . . . . . . . . . .763
National Towelette Company . . . . . . . . . .4142
Netpak Electronic

Plastic & Cosmetic, Inc.  . . . . . . . . . . . . .519
New Jersey Sanitary

Supply Assn. (NJSSA)  . . . . . . . . . . . . .2201
Nexstep Commercial

Products (Excl. Licensee of O-Cedar)  . .3401

Nilfisk CFM . . . . . . . . . . . . . . . . . . . . . . . .425
Nilfisk-Advance Technologies, Inc.  . . . . .1935
Nilodor, Inc. . . . . . . . . . . . . . . . . . . . . . . .4461
Ningbo Idi Housewares Co., Ltd.  . . . . . . .413
North American Plastics & Chemicals

Co., Inc.  . . . . . . . . . . . . . . . . . . . . . . . . .349
North American Salt Co.,

A Compass Minerals Co.  . . . . . . . . . . . .619
Northern Dome . . . . . . . . . . . . . . . . . . . . .409
Novus Products Co., LLC . . . . . . . . . . . . .967
NPS Corp.  . . . . . . . . . . . . . . . . . . . . . . . .325
NPTA Alliance  . . . . . . . . . . . . . . . . . . . . .3739
NSF International  . . . . . . . . . . . . . . . . . .1850
NSS Enterprises, Inc.  . . . . . . . . . . . . . . .1211
NYCO Products Co.  . . . . . . . . . . . . . . . .1117

Occidental Chemical Corporation
 . . . . . . . . . . . . . . . . . . . . . . . . . .2267

Odorite International, Inc.  . . . . . . . . . . . .4246
Oil-Dri Corp. of America  . . . . . . . . . . . . . .662
OMI Industries  . . . . . . . . . . . . . . . . . . . .4105
Omnisystems, Inc.  . . . . . . . . . . . . . . . . .3467
Omnisystems, Inc.  . . . . . . . . . . . . . . . . .3467
On Target Maintenance . . . . . . . . . . . . . .2152
One Stop Facilities Maintenance . . . . . . .1955
Onyx Environmental Solutions . . . . . . . . .3211
Ophardt Hygiene Technologies Inc.  . . . . .2221
Oreck Corp.  . . . . . . . . . . . . . . . . . . . . . .4357
Orlando Convention & Visitors Bureau  . .4923
Oser Communications Group  . . . . . . . . .4136
OspreyDeepClean International Ltd.  . . . . .220
Ossian, Inc.  . . . . . . . . . . . . . . . . . . . . . . .4558
Pacific Floor Care  . . . . . . . . . . . . . . . . . .3624
Pacific Oasis Enterprise, Inc. . . . . . . . . . . .505
Packlin Laboratories  . . . . . . . . . . . . . . . .3002
Padco, Inc.  . . . . . . . . . . . . . . . . . . . . . . . .953
Palmer Fixture Co.  . . . . . . . . . . . . . . . . .1830
Panasonic  . . . . . . . . . . . . . . . . . . . . . . . .4069
Paperless Proposal  . . . . . . . . . . . . . . . . .5006
PaperSource Corp.  . . . . . . . . . . . . . . . . . .635
Parker Company  . . . . . . . . . . . . . . . . . . .2046
Paxxo AB  . . . . . . . . . . . . . . . . . . . . . . . . .209
PCS Industries  . . . . . . . . . . . . . . . . . . . . .321
PDQ Manufacturing, Inc.  . . . . . . . . . . . . . .516
Perceptionist, Inc.  . . . . . . . . . . . . . . . . . .1903
Perfect Products, Inc.  . . . . . . . . . . . . . . . .435
Permanon USA  . . . . . . . . . . . . . . . . . . . . .224
Petersen Manufacturing Co.  . . . . . . . . . .3101
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Education Theater

Quality education does not stop at the Exhibit Hall doors. Get
more education conveniently located on the tradeshow floor,
booth 135.  The following sessions are FREE with your
tradeshow badge:

Wednesday, Oct. 7, 2009

11:30 a.m.     Succeeding in a Difficult Economy 
Brought to you by IEHA

12:30 p.m.     Greening Janitorial Paper:  What Distributors
and Facility Service Providers 
Need to Know to Differentiate From the Competition 
Sponsored by Solaris Paper Inc.

1:30 p.m.      Unconscious Bias - The Next Challenge in HR

2:30 p.m.      Tap Water's Power 
Sponsored by Activeion Cleaning Solutions

3:30 p.m.      Tips and Tricks to Double or Triple Your
Business in Challenging Times 

4:30 p.m.      Human and Environment Health and Safety of
Cleaning Product Ingredients 
Brought to you by SDA

Thursday, Oct. 8, 2009

10:30 a.m.     Today's Challenges and Opportunities in Retail
Facilities Management, 
Brought to you by PRSM

11:30 a.m.     Integration of Green Chemistry with 
Sustainability in the Formulation of 
Consumer Products
Sponsored by Procter and Gamble Company

12:30 p.m.     The Changing Face of the Residential Cleaning
Industry
Brought to you by ARCSI

1:30 p.m.      Creating Healthy, High Performing Schools
Sponsored by Multi-Clean, Inc.

2:30 p.m.      Critical Reasons for Clean, Green and Healthy
School Environments

3:30 p.m.      How to Define, Manage, & Report Your
Sustainability Efforts, 
Sponsored by Sustainability Dashboards, LLC.

Friday, Oct. 9, 2009

9:45 a.m.      New On-line Resource for Cleaning, Health and
Disease Control

10:45 a.m.     Green Cleaning in Schools and Universities

11:45 a.m.     Green Cleaning in Schools: Marketplace and
Policy Changes Shaping 
Today's School Facilities 
Brought to you by Healthy Schools Campaign

argued that such taxes will cause busi-
nesses to reduce or freeze their employee
rolls as well as work to depress wages,
with negative implications for our fragile
economy.

Background
The August congressional recess has

not been kind to President Obama’s plan
to overhaul our nation’s health-care sys-
tem. The administration conducted
numerous town-hall-style meetings to
promote its approach to health-care
reform and build public support.
However, much to the administration’s
chagrin, these meetings became rallying
points for those highly critical of the
Democratic Party’s approach to reform
and have fueled public anxiety over the
issue.

In fact, President Obama’s public-
approval ratings have hit their lowest
numbers yet during his term of office.
The president’s slide in the polls is large-
ly attributed to his stance on health-care
reform and his recent ambivalence as to
whether the administration will stick with
a public option that would compete with
private insurers. On the one hand, the
president knows that the public option is
an impediment to a bi-partisan package,
but abandoning a government-run health
plan will jeopardize support from the lib-
eral faction of the Democratic Party.
Obama has also been hurt by the lack of
a clear vision as to how his proposal will

ISSA Speaks Out on Health-Care Reform
impact those who already have health
insurance.

In the absence of strong leadership
from the White House, the Senate and
House have been casting about for alter-
natives to the public option, such as a sys-
tem of nonprofit co-ops run by those who
are insured instead of by the government.
But no one is quite sure how that
approach might work on a national scale.
Needless to say, once Congress recon-
venes, these subjects will be the center of
a national debate.

Business Community Weighs in on
the Issue

The business community has
weighed in heavily on the issue of health-
care reform because the proposals cur-
rently under consideration by Congress
fail to adequately address the fundamen-
tal problem: the skyrocketing costs of
health care and insurance premiums. In
fact, pending legislation would only exac-
erbate the problem. Current health-care-
reform measures are estimated to cost as
much as $1 trillion and would impose
substantial taxes on small businesses to
help pay for the reform packages as well
as impose “pay or play” mandates upon
employers.

ISSA encourages members of the
cleaning industry to contact their federal
legislators and express their concern over
the health-care-reform measures currently
before Congress. For more information on
contacting your senators and representa-
tives, go to www.issa.com/healthcare. 

Continued from page 1

The annual YES networking recep-
tion and Career Coach seminar at the
annual ISSA/INTERCLEAN® North
America tradeshow and other YES-spon-
sored events are excellent opportunities
to meet and exchange ideas with your
peers. And keep in touch all year with the
direct e-mail links in the online YES
member directory.

"YES is a wonderful way for young
people in the industry to network, expand
their knowledge, and expand their reach
in the association."

—Mattie Chinks, president, Avmor
Ltd., Laval, QC, Canada 

Say YES to Education
The YES Scholarship is awarded

through the ISSA Foundation for the
University of Industrial Distribution edu-
cational program. The Career Coach sem-
inar at the ISSA/INTERCLEAN® North
America tradeshow provides a forum for
YES members to gain knowledge from
top industry leaders. The monthly YES e-
update provides tips and resources as well
as special YES-member discounts on
ISSA educational products. In addition,
YES members receive ISSA Today and
ISSA legislative updates. 

"I started in the industry in 1988, but
I really didn’t learn about the industry
until I joined YES."

—Laurie Sewell, president/CEO,
Pacifica Consulting Services, Culver
City, CA

Say YES to Technology

Say YES to Networking
Special technology programs are

pursued by YES and then presented to the
ISSA membership. Past programs
include the ISSA Bar Code Standard,
sales force automation training, electron-
ic bulletin boards, and mobile technology
solutions. 

Say YES to Tomorrow’s Leaders
Joining the YES Coordinators

Committee offers valuable leadership
experience while helping to improve the
YES organization. In addition, the YES
Industry Special Achievement Award
honors industry leaders who have made
substantial contributions to the advance-
ment of YES.

"I truly believe YES is building the
future ISSA and industry leaders."

—Kevin Shoupe, partner, Distributor
Marketing, Inc., Fairfield, OH

YES Mission
Working in conjunction with the

ISSA Board of Directors, the purpose of
YES is to provide leadership and net-
working opportunities for young execu-
tives in the cleaning  industry as well as
to identify and research emerging tech-
nologies, present those concepts found to
be of worth to the ISSA board, and then
promote these concepts to the ISSA
membership.

YES Vision
YES will strive to discover appropri-

ate vehicles to allow its members to
develop and enhance their skill set, there-
by enabling them to better serve the asso-
ciation as a whole. 
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Damon Arnold of Illinois’ Department of
Public Health.

Because of the “unstable” nature of
the disease, Mike Nelson, vice president
of Pro-Link, a jansan buying and market-
ing group, suggests the cleaning industry
“and specifically janitorial distributors
and facility service providers be vigilant,
helping our end-customers minimize the
spread of the disease.”

Specifically, Nelson advises the fol-
lowing workplace preparedness guide-
lines:

Identify a point person who will
take the lead regarding influenza issues at
their workplace

Formulate a business plan in the
event of a significant increase in absen-
teeism due to the illness

Prioritize business functions,
determining what tasks must be per-
formed and which can be delayed if there
is widespread absenteeism

If staff members travel as part of
their job, have a point person to keep up
with H1N1 travel advisories 

Establish an emergency employ-
ee/business communication plan to com-
municate with absent employees, cus-
tomers, and vendors should H1N1 impact
business operations.

The last major influenza epidemic in
the U.S. occurred in 1918.  At that time,
Philadelphia had the most cases and
deaths, whereas St. Louis, MO, had rela-
tively few. 

Why did this occur?
“Public health experts say it was

because St. Louis incorporated a number
of preventive measures, such as those
mentioned here, that minimized the
impact of the disease,” says Nelson, “and
Philadelphia did not.  That is why [these
measures] are called for now.” 

H1N1 Viewed as Unstable 
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